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NO  CONTCSr  FOR  VOO  TO  ENTER 


AMERICAN  CAN  COMPANY 


1S36  CONIiST  WINNER 


MAil  IKIS  COUPON 


WILL  AGAIN 
BLANKET  AMERICA 


#  The  1937  contest  will  again  be 
sponsored  by  Canco,  under  the  aus¬ 
pices  of  the  Women’s  National  Expo¬ 
sition  of  Arts  and  Industries.  There  are 
prizes  for  women  and  for  grocers.  The 
news  is  being  told  in  seven  magazines 
reaching  174,462  grocers  and  13,866 
home  economists.  More  than  seven  mil¬ 
lion  contest  folders  will  go  to  women, 
to  speed  sales  of  canned  foods  and  in¬ 
crease  America’s  appreciation  of  their 
variety  and  wholesomeness. 


AMERICAN  CAN  COMPANY 

230  Park  Avenue  New  York  City 
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WITH  GREAT  MEN  OF  HISTORY 


Frederick  the  Great 

—  stern  old  founder  of 
Prussia— was  a  great  gen¬ 
eral.  Yet,  strategy  did  not 
concern  him  as  much  as 
care  of  his  men.  After 
every  battle,  scribes  who 
sought  him  out,  knew  of 
his  concern.  “My  men 
must  be  well  fed”,  he 
might  have  told  them. 
“They  must  have  food!” 

In  those  days,  civilians 
suffered  as  much.  It  was 
not  until  science  taught 
men  how  to  can  foods  that 
Nature’s  abundance  could 
be  stored.  Today,  canned 
foods  are  for  peacetime 
enjoyment.  Heekin  Food 
Research  Scientists  are 
available  for  any  canner 
who  has  a  food  problem  — 
and  Heekin  Faultless  Clos¬ 
ing  Machines  bring  you  a 
constant,  profitable  pack. 
No  shut  downs  or  loss  of 
pack. 

THE  HEEKIN  CAN  CO. 

CINCINNATI,  OHIO 


EH.1M 


HE.EKIN  PERSONAL  SERVICE 
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No.  120  Duplex  Trimmer  and 
Slitter  with  tin-package  Lifter 


The 

DUPLEX 

TRIMMER 

and 

SLITTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  ^^Duplex”  and  ^^Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  GAN  MACHINERY  COMPANY 

240  N.  Ashland  Avc.  CMICAGO,  U.  S.  A. 


THE  CANNING  TRADE 


December  H,  19S6 


Conners  everywhere  hove  reported  tangible  evidence  that  Continental’s 
educational  crusade  is  exerting  a  tremendously  beneficial  influence  both 
with  consumers  and  in  the  trade.  We  are  gratified  —  but  not  surprised — 
for  how  could  such  a  campaign,  with  truth  as  its  weapon,  possibly  fall? 


Continental  Can  Company 


w^' « *»**•  '  ''.A. 
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EDITORIALS 

PROTECTION  AT  LAST — The  upholding  by  the 
U.  S.  Supreme  Court  of  the  Fair  Price  Laws  of 
California  and  of  Illinois  this  week,  is  a  step  which 
it  seems  to  us  should  have  been  taken  years  ago.  The 
two  laws  in  question  legalize  contracts  under  which 
the  buyer  agrees  to  observe  stipulated  prices  fixed  by 
the  seller,  on  branded  goods;  in  other  words,  price 
protection  on  advertised  and  well  known  products ;  and 
the  decision  goes  even  further,  in  that  it  imposes  upon 
all  sellers  of  such  good  in  that  State,  a  like  requirement 
to  observe  the  retail  selling  price.  So  if  the  owner  of 
a  well  known  brand  makes  a  contract  with  one  dis¬ 
tributor  in  that  State,  it  binds  every  other  distributor 
of  that  brand  in  that  State. 

Justice  Sutherland,  who  read  the  opinion  of  the 
Court,  said: 

“We  are  here  dealing  not  with  a  commodity 
alone,  but  with  a  commodity  plus  the  brand  or 
trade-mark  which  it  bears  as  evidence  of  its  origin 
and  of  the  quality  of  the  commodity  for  which  the 
brand  or  trade-mark  stands.  Appellants  own  the 
commodity ;  they  do  not  own  the  trade-mark  or  the 
good  will  that  the  mark  symbolizes. 

“And  good  will  is  property  in  a  very  real  sense, 
injury  to  which  like  injury  to  any  other  species  of 
property,  is  a  proper  subject  for  legislation. 

“Good  will  is  a  valuable  contributing  aid  to 
business  ♦  *  *  sometimes  the  most  valuable  con-  • 
tributing  asset  of  the  producer  or  distributor  of 
commodities.  And  distinctive  trade-marks,  labels 
and  brands  are  legitimate  aids  to  the  creation  or 
enlargement  of  such  good  will.  It  is  well  settled 
that  the  proprietor  of  the  good  will  ‘is  entitled  to 
protection  as  against  the  one  who  attempts  to  de¬ 
prive  him  of  the  benefits  resulting  from  the  same, 
by  using  his  labels  and  trade-mark  without  his 
consent  and  authority.’  ” 

Will  the  industry  read  that  learned  decision  and 
digest  it  thoroughly!  If  there  is  any  industry  in  the 
country  that  needs  do  so,  it  is  the  canning  industry. 
Building  good-will  is  “Greek”  to  most  canners,  and  if 
you  doubt  this,  turn  to  the  “Better  Profits”  page  this 
week,  and  note  that  80  per  cent  of  the  Wisconsin  packs 
go  out  under  jobbers’  labels.  Such  sales  do  not  build 
even  the  slightest  trace  of  good-will  for  the  canners 
who  pack  the  goods ;  in  fact,  so  far  as  sales  of  this  kind 


go,  the  canners  are  merely  foremen  or  superintendents 
of  their  canneries  for  the  buyers,  and  as  a  rule  at 
salaries  far  less  than  they  pay  their  field  men,  or  other 
important  operatives  in  their  plants ;  too  often  at  dire 
loss.  Hitch  this  to  what  we  said,  editorially,  last  week, 
about  the  Name-on-the-Label  amendment  to  the  newly 
proposed  Pure  Food  Law,  and  you  will  see  what  we 
have  been  driving  at. 

At  last  the  maker  of  a  meritorious  article,  who  has 
demonstrated  good  business  ability  in  making  it  well 
known  to  the  consuming  public,  has  some  protection 
against  the  price  cutters  who  use  it  to  draw  trade  to 
their  establishment,  so  that  they  may  sell  other 
products  at  a  profit.  Nothing  has  so  disrupted  all 
markets  as  this  pernicious  practice  of  the  irresponsi- 
bles ;  nothing  has  so  discouraged  merchandising  efforts ; 
nothing  has  caused  so  much  rancor  and  discontent,  be¬ 
cause  invariably  the  injured  feel  that  the  brand  seller 
has  made  a  special  price,  lower  than  they  are  able  to 
get  when  they  buy.  They  ought  to  know  different,  but 
in  their  anger  they  thrash  around  and  blame  the  very 
manufacturer  who  is  their  best  support.  Why  our 
best  merchandisers  have  not  been  protected  all  these 
years,  remains  a  mystery. 

The  unfortunate  feature  about  it  is  that  it  pertains 
only  to  State  laws,  whereas  it  ought  to  be  a  National 
law.  When  the  owner  of  such  brands  wishes  to  regis¬ 
ter  or  patent  them,  he  has  to  go  to  Washington,  and 
he  is  given  a  grant  that  is  good  in  every  State  and 
Territory.  Why  does  not  the  protection  follow  in  the 
same  broad  coverage?  Industry  and  trade  cannot  be 
confined  by  State  lines ;  it  must  of  necessity  be  nation¬ 
wide.  That  is  what  has  made  us  the  greatest  business 
nation  on  the  face  of  the  globe:  a  linking  together  of 
48  independent  States  with  no  trade  barriers,  and  it 
has  always  seemed  to  us  that  our  Uncle  Sam  was  insti¬ 
tuted  and  intended  to  be  the  great  Umpire  between 
these  States,  as  he  is  the  only  one  who  can  give  an 
impartial  decision. 

Those  who  have  studied  the  recent  decision  feel  that 
during  the  coming  year  the  Legislatures  of  the  other 
States  will  speedily  enact  similar  laws  to  those  of 
Illinois  and  California;  but  look  what  a  job  that  will 
be;  and  will  the  laws  be  uniform  and  dove-tail  with 
other  States  to  produce  the  desired  result  ?  The  answer 
to  that  is  that  not  all  the  other  46  States  will  miss  the 
opportunity  to  “shake-down”  the  interests  who  seek 
this  protection.  It  will  be  years  before  such  laws  are 
passed,  and  then  they  will  be  a  hodge-podge  of  con¬ 
tradictions  and  uncertainties,  making  for  unending 
lawsuits  and  trouble. 


6 


THE  CANNING  TRADE 


December  lU,  1936 


IMPORTANT — Social  Security  Legislation  is  here 
to  stay,  and  the  industry  must  be  awake  to  its  own 
protection.  In  every  State  where  canning  is  a  factor, 
a  committee  of  canners  should  be  formed  to  wait  upon 
its  Legislature  and  make  clear  to  them  the  need  of 
understanding  the  “seasonal  employment”  nature  of 
the  canning  industry.  This  ought  to  be  done  at  once, 
because  State  Legislatures,  in  all  sections,  are  meeting 
to  draft  Unemployment  Insurance  laws  to  tie  in  with 
the  National  Law.  All  such  laws  should  conform  with 
the  National  Law,  to  avoid  conflict  and  to  insure 
smooth  working,  and  to  share  in  full  the  National 
assistance.  But  the  canning  industry  needs  special 
attention,  special  protection  in  this  matter  of  seasonal 
employment.  Now  is  the  time  to  get  this,  not  after 
the  laws  have  been  passed,  and  you  will  be  forced  to 
go  into  Court  for  the  protection  you  are  entitled  to, 
and  will  be  given  if  you  make  the  lawmakers  under¬ 
stand.  The  Government  recognized  this  factor  under 
NRA,  and  these  Legislators  should  be  reminded  of 
that,  and  given  the  evidence  of  it.  Remember  the  old 
adage  “an  ounce  of  prevention  is  worth  a  pound  of 
cure.”  Get  busy. 

PENNSYLVANIA  STEPS  OUT — Never  been  any 
question  about  the  life  and  vivacity  of  the  Pennsylvania 
Canners  Association,  especially  since  “Bill”  Free  be¬ 
came  Secretary  (“Charlie”  Summers  always  has  been 
President) ,  but  for  this  year’s  Convention — December 
15  and  16 — ^they  are  really  going  places.  “The  Penn¬ 
sylvania  Packer”  comes  out  with  a  Convention  Issue 
of  approximately  20  pages,  filled  with  well  paying  ads., 
and  the  whole  story  of  the  big  event.  After  this  “haul”, 
if  we  know  our  onions,  the  Association  ought  to  be 
able  to  High  Hat  the  Get-Together  Committee,  and  put 
on  its  own  entertainment,  with  plenty  of  Quail  on 
Toast,  washed  down  with  an  abundance  of  champagne. 
They  do  say,  right  at  the  step-off : 

“Whatever  it  is,  we’ve  got  it !  It  will  be  served 
to  you  in  any  amount  you  can  carry  at  the  York 
Convention,  Yorktowne  Hotel,  December  15th  and 
16th.  And  we’re  not  referring  to  the  private  hotel 
rooms, — we  mean  in  the  convention  hall  itself. 

We’ll  serve  it  the  way  you  like  it — or  rather 
you’ll  like  it  the  way  we  serve  it.  We  have  mixed 
up  for  you  the  finest  concoction  of  convention 
affairs  that  the  Pennsylvania  Canners  Association 
has  ever  seen  in  all  their  twenty-two  roseate  years 
of  convening.  Bring  your  appetite  and  we’ll  send 
you  home  satisfied, — maybe  sore,  but  satisfied.” 
From  this  you  may  think  that  it  will  be  just  one 
big  Christmas  party,  but  make  no  mistake,  there  will 
be  plenty  of  business  discussed,  many  good  addresses, 
and  all  canners  of  that  State  are  urged  to  be  present, 
whether  members  or  not. 

Said  a  wag  to  us  this  week:  “You  know,  one  of  these 
days  they  are  going  to  find  the  death-thrust  for  the 
various  enemies  of  canners’  crops — ^the  aphids,  the 
corn  borers,  the  tomato  worms,  and  whatnot — and  then 
what  will  happen?”  We  submit  as  the  thought  for 
the  week. 
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NEAL  CANNERIES,  INC.,  Hurlock,  Md.,  has  purchased 
the  entire  business  of  W.  H.  Neal  Sons,  Inc.,  and  will 
continue  the  high  quality  pack  of  wholesome  canned 
foods  that  was  the  constant  pride  of  the  former  com¬ 
pany.  S.  O.  Neal,  is  President  of  the  new  company, 
and  will  manage  the  business  as  heretofore. 

• 

AYLMER  SERVICE,  producing  the  famous  Alymer 
brand  canned  foods  of  The  Canadian  Canners,  Ltd., 
and  whose  home  office  is  Hamilton,  Ont.,  Can.,  are 
making  a  special  number  of  their  Christmas  issue  of 
the  little  houseorgan.  In  it  they  will  feature  early 
canning  methods,  including  the  early  cans  used  and 
the  crude  methods  of  soldering  them.  Historically  it 
will  be  well  worth  while,  and  mighty  interesting  to 
some  of  the  younger  generation. 

• 

BULLETIN  NO.  61,  Outlines  a  new  series  of  Rotary 
Liquid  Pumps,  Type  CP.,  made  by  Beach-Russ  Com¬ 
pany,  New  York  City.  They  say  the  Beach-Russ  CP 
liquid  pumps  are  especially  adapted  to  handle  liquids, 
semi-fluids  and  pastes  which  give  trouble  with  pumps 
of  ordinary  design.  The  bulletin  gives  full  details. 

CONVENTION  DATES 

DECEMBER  15-16,  1936— National  Canners  of  Can¬ 
ada,  Annual,  King  Edward  Hotel,  Toronto,  Ontario, 
Canada. 

DECEMBER  15-16, 1936 — Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

JANUARY  4-6,  1937 — Northwest  Canners,  Annual, 
Multnomah  Hotel,  Portland,  Ore. 

JANUARY  6-7,  1937 — Ozark  Canners,  Annual,  Co¬ 
lonial  Hotel,  Springfield,  Mo. 

JANUARY  24-29 — Canning  Machinery  &  Supplies, 
Annual,  Hotel  Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Canners,  Annual,  Hotel 
Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Food  Brokers,  Annual, 
Hotel  Stevens,  Chicago,  Ill. 

JANUARY  27,  1937  —  National  Pickle  Packers, 
Annual,  Chicago,  Ill. 
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In  weather,  it’s  changeability — 


in  Burt  Labelers  it’s  adaptability 


BURT 


The  simple,  quick  adjustability  of  the  Burt,  for 
any  size  of  can,  makes  this  an  ideal  machine  for 
every  Canner. 

It  has  Speed,  Accuracy ,  Capacity  and  Adaptability 
to  whatever  size  of  cans  you’re  running. 


It’s  a  BURT  year  and  more  Canners  are  turning 
to  Burt  for  a  perfectly  satisfactory  labeling  ma¬ 
chine.  What  about  you?  May  we  send  you  the 
details  without  obligation  on  your  part? 


BURT  MACHINE  COMPANY 


Baltimore,  Maryland 


A  ivrivri7u  ^ipmem 

OlLJLUO  or  future  contract 


PEAS  •  BEANS  •  CORN 
BEET  •  CARROT  •  CABBAGE 
PICKLE  CUCUMBER  SEEO 


A  complete  line  of  canners’  seeds  car¬ 
ried  at  all  our  warehouses: — Atlanta, 
Ga;  Sacramento,  Cal;  Mercedes, 
Texas;  Toledo,  Ohio; — Home  office, 
Milford,  Conn. 


MASTER  MARGLOBE  TOMATO 

F.  H.  WOODRUFF  &  SONS 


MILFORD 


CONNECTICUT 


See  our  Exhibits  and  Representatives  at  all  Conventions 
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Tri-States  Hold  ^^Quality^^ 
Convention 

Philadelphia/  December  2nd  and  3rd/  1936 


JAMES  F.  SHRIVER 

President 

Tri-State  Packers 


Last  week  the  “minutes”  of  this  Association’s 
activities  during  the  past  year  were  given  in 
Frank  Shook’s  secretarial  report.  The  sessions  of 
the  Convention  drew  the  usual  large  crowd  of  canners, 
brokers,  and  machinery  supply  men  and  filled  the  great 
lobby  of  this  magnificent  hotel,  The  Benjamin  Frank¬ 
lin.  The  works  had  been  attended  to  in  the  meeting 
of  the  Board  of  Directors,  in  the  morning,  and  follow¬ 
ing  the  latest  style,  the  Convention  sat  down  to 
luncheon,  at  noon  on  Wednesday.  Then  without  leav¬ 
ing  their  places,  the  opening  session  of  the  Convention 
got  underway. 

President  James  M.  Shriver,  who  is  President  of  the 
B.  F.  Shriver  Co.,  Westminster,  Md.,  one  of  the  oldest 
and  most  reputable  canners  of  the  industry,  and  boom¬ 
ing  along  now  under  the  careful  guidance  of  its  Presi¬ 
dent,  called  the  meeting  to  order.  This  is  the  one 
occasion  when  the  President  of  any  such  Association 
comes  to  the  surface,  all  during  the  year  being  inces¬ 
santly  busy  promoting  the  welfare  of  his  canner  mem¬ 
bers.  His  address  is  both  his  ‘debut’  and  his  valedic¬ 
tory  ;  he  speaks,  presides  over  the  sessions,  and  passes 
into  that  great  gathering  of  “Ex’s”,  gone  but  not 
forgotten.  The  secretaries  now  romp  the  country 
doing  the  talking. 

President  “Jim”  is  not  given  to  words ;  he’d  made  a 
crack  Top  Sargeant,  for  what  he  says  you  must  listen 
to.  And  here  is  what  he  said: 

PRESIDENT  SHRIVER’S  ADDRESS 

I N  opening  this  thirty-second  Annual  Convention  I  want,  briefly, 
I  to  lay  before  you  some  of  the  problems  that  have  been  before 
us  during  the  current  year. 

Before  that,  however,  I  think  it  is  only  fair  for  you  to  know 
that,  due  to  the  fine  co-operation  of  the  members  of  the  Board 
of  Directors,  of  the  various  committees,  and,  of  course,  your  able 
Secretary,  your  Association  can  now  boast  of  more  than  one 
hundred  members  producing  more  than  five  millions  of  cases. 
Your  budget  is  balanced;  there  is  cash  in  the  bank.  The  fear 
of  that  day,  when  we  thought  we  should  change  the  inscription 
on  the  American  dollar  from  “In  God  We  Trust”  to  “I  Hope 
That  My  Redeemer  Liveth,”  has  gone. 


To  my  mind — today  is  the  day  to  start  telling  the  American 
people  what  is  being  done  by  the  canners  of  the  Tri-States. 
With  this  end  in  view,  samples,  representing  more  than  one- 
quarter  of  a  million  of  dollars  worth  of  merchandise,  will  be 
laid  before  you  later  in  the  afternoon,  for  criticism,  for  examina¬ 
tion,  to  taste,  to  look  at,  to  see  what  is  being  done  by  the 
Association,  as  a  whole,  so  that  what  one  canner  may  do,  all 
can  do,  and  lift  the  quality  of  the  merchandise,  of  the  Tri-States, 
from  a  question  of  inferiority  to  a  question  of  how  fine  are  the 
goods  packed  in  the  Tri-States;  so  that  you  may  digest  the 
question  of  whether  it  is  more  profitable  to  manufacture  stan¬ 
dard,  extra  standard  or  fancy  canned  foods;  so  that  we  can 
guess  who  the  competitor  of  the  canner  is — whether  it  be  the 
raw  stuff,  unhulled  peas,  unstrung  beans,  unskinned  tomatoes 
or  the  housewife,  or  whether  the  competitor  is  frozen  food,  or 
whether  the  competitor  is  within  the  industry. 

For  years,  the  problem  has  been  the  manufacture  of  canned 
foods  according  to  the  quality  that  the  individual  canner  may 
wish;  but,  today,  the  problem  is:  getting  those  canned  foods 
into  the  hands  of  the  housewife,  of  a  quality  that  will  be  pleasing 
to  her  and  profitable  to  you.  The  housewife  must  realize  that 
the  canner  is  doing  a  job  for  her:  so  I  recommend  to  you  that 
your  Association  direct  its  course  to  telling  the  American  public, 
the  American  housewife,  what  is  being  done  for  them  by  the 
Tri-State  Packers  Association.  I  recommend  to  you  that  this 
Convention  start  thinking,  today,  about  some  way  to  get  this 
story  to  the  public,  as  well  as  to  our  friends,  the  buyers. 

The  work  of  your  Association  may  be  divided  three  ways: 
what  it  has  done;  what  it  is  doing,  and  what  it  shall  do. 
Suppose  we  say  what  it  has  done.  It  has  been  alert  to  legisla¬ 
tion;  it  has  been  alert  to  changes  in  methods  of  processing;  it 
has  been  a  living  organ  for  your  use.  Today,  it  is  working  for 
your  good ;  it  is  working  on  red  aphis  of  the  tomato ;  it  is  work¬ 
ing  on  the  betterment  of  tomato  seed,  of  tomato  plants,  of 
tomato  culture;  it  is  working  toward  the  buying  of  peas  “on 
grade”;  it  is  alert  to  new  standards  on  peas;  it  is  alert  to  new 
types  of  corn  seeds;  it  is  alert  to  new  methods  of  canning  corn; 
it  is  alert  to  all  manufacturing  problems ;  it  is  advising  its  mem¬ 
bers  of  the  changes  under  the  Robinson-Patman  Law,  the  Social 
Security  Act;  it  is  watching  and  advising  on  reciprocal  trade 
agreements  with  other  lands  so  that  we,  as  canners,  will  not 
lose  the  horse  before  we  shut  the  door.  What  it  shall  do — is  to 
watch  for  future  legislation;  it  shall  watch  the  new  law  for 
unemployment  insurance,  that  the  special  session  of  Maryland 
Legislature  will  consider  on  the  fifteenth  day  of  this  month;  it 
shall  watch  for  the  re-birth  of  the  NRA  and  AAA;  it  shall 
watch  for  the  passage  of  the  Pettengill  bill,  for  the  new  Cope¬ 
land  bill;  it  shall  be  alert  to  your  needs;  it  shall  be  watching 
for  the  success  of  your  industry,  as  a  whole;  it  shall  ever  steer 
a  course  of  gathering  information,  of  digesting  information  for 
its  members. 

To  know  what  to  do  has  ever  been  a  problem;  to  know  what 
the  other  fellow  is  doing  is  always  good;  to  know  what  organi¬ 
zation,  civic  and  social,  welfare  are  doing  and  what  they  are 
thinking  of  canned  foods  can  best  be  told  by  a  man  who  sees 
the  working  of  these  organizations:  so,  I  shall  present  to  you 
a  man,  who  spends  his  time  talking  canned  foods  to  the  public, 
to  organizations  and  to  us! 

President  Shriver  was  introducing  Mr.  Carlton  S. 
Sturdy,  of  the  American  Can  Co.,  and  the  Convention 
had  its  eyes  opened  as  to  the  extent  and  thoroughness 
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TH  E  CAN  N  I  NG  TRADE 


REAL  INSURANCE 
SERVICE 

#  is  more  than  simple  issuance  of  policies  to  your 
order.  It  means  proper  supervision  of  your 
entire  insurance  set>up. 

#  It  calls  for  an  expert  survey  of  your  physical 
properties  so  that  your  specific  requirements 
may  be  met  in  the  most  comprehensive  yet 
economical  manner. 

#  It  suggests  the  elimination  of  hazards  and  the 
installation  of  safeguards  in  order  to  bring 
your  insurance  costs  down  to  the  lowest  figure. 

CAHNERS  EXCHANGE  SUBSCRIBERS 

WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fail  to  give  it 
consideration  next  year.  It  has 
again  demonstrated  its  ability  to 
produce  record  yields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Marglobe  hcts  been  developed  and 
grown  by 

FRANCIS  C.  STOKES  &  CO..  Inc. 

Stokesdcde  Proving  Grounds 
Moorestown,  Burlington  County,  New  Jersey 


High  Speed---No  Waste 
Perfect  Operation 


King  Fillers 

In  presenting  the  King  Filler  Line,  CRCO  believes 
they  are  carefully  following  their  policy  of  “The 
Best  of  Everything  For  The  Canner”  because  these 
fillers  have  passed  every  test.  CRCO  unhesitat¬ 
ingly  recommends  King  Fillers  because  of  their 
efficient  operation  and  elimination  of  waste. 

KING  LIQUID  FILLER-.12  AND  16  STATION 

These  ffilers  successfully  combat  the  foam  and  in¬ 
sure  an  even  fill  under  all  conditions.  A  low-priced 
liquid  filler  with  stainless  steel  reservoir  and  valves, 
equipped  to  connect  directly  with  seaming  machine. 

KING  HEAVY  pUTY--8  STATION  FILLER 

For  cans,  glass  jars,  tumblers,  cartons  .  .  .  with 
liquids,  semi-Uquids  and  pasty  substances.  Instant 
adjustment  for  amount  of  fill  .  .  .  positive  “no-can 
no-fiir’  operation  at  high  speed.  Can  be  supplied 
with  cooker  tank. 

KING  HIGH-SPEED  VACUUM  FILLER 

Fills  the  need  for  a  reasonably  priced  high-speed 
vacuum  filler  .  .  .  built  entirely  of  stainless  steel 
.  .  .  accurate  adjustable  fill  .  .  .  easily  accessible  for 
cleaning  purposes. 

Send  For  Bulletin  KF-1 

CHISHOLM-RYDER  CO. 

NIAGARA  FALLS,  NEW  YORK 

ChUholm-Rjder  Sales  Corp.  Jas.  Q.  Leavitt  &  Co.  Chisholm-Ryder  Sales  Corp. 
Columbos,  Wis.  OKden,  Utah  Seattle.  Wash. 

A.  K  Robins  &  Co.,  Inc.  Chisholm-Ryder  Co. 

Baltimore,  Md.  Niacara  Falls,  Canada 
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of  the  job  Mr.  Sturdy  is  doing  in  advertising  canned 
foods  to  the  consumers.  He  is  busy  all  the  year  long 
talking  to  clubs  of  every  kind,  women’s  and  men’s, 
to  health  societies,  doctors  meetings,  dieticians — every¬ 
where  telling  the  real,  underlying  truth  about  canned 
foods  and  their  food  values.  And  he  reports  a  wonder¬ 
ful  amount  of  interest  on  the  part  of  his  audiences,  and 
the  rapidly  increasing  consumption  of  canned  foods 
testifies  to  the  fact  that  he  is  converting  them.  He  is 
just  one  of  many  doing  a  work  that  you  could  not  get 
done  at  any  price — singing  your  song,  to  help  your 
business. 

And  next  on  the  program  was  Mr.  Henry  M.  Loomis, 
Assistant  Secretary  of  the  National  Canners  Associa¬ 
tion,  and  whose  chief  aim  in  life  now  is  to  protect 
canners  against  the  racket  of  damage  claims,  from  eat¬ 
ing  canned  foods,  etc.  The  N.  C.  A.  “G”  men  are  doing 
a  great  work  in  this ;  a  well  organized,  smoothly  work¬ 
ing,  apparently  never  failing  job  of  running  down  the 
crooks,  and  protecting  the  intended  victims.  Canners 
who  are  members  of  the  N.  C.  A.  know  how  valuable 
this  service  is.  If  you  are  ever  put-on-the-spot  you 
will  wish  you  had  paid  ten  years  dues,  and  will  consider 
that  cheap  for  the  relief  against  mental  and  financial 
worry.  But  if  you  wait  until  you  are  in  trouble  before 
you  apply  for  membership,  you  will  be  out  of  luck.  As 
well  ask  an  insurance  company  to  insure  your  house 
after  it  is  on  fire. 

And  now  to  the  theme  song  of  this  Convention, 
“Quality”.  It  was  definitely  introduced  in  this  way: 

>1 

“QUALITY” 

By  J.  Richard  Phillips,  Jr. 

The  subject  of  “Quality”  with  relation  to  canned  foods  is 
difficult  to  deal  with  in  the  abstract.  An  intelligent  appraisal 
of  the  quality  of  foods  brings  into  play  four  of  our  five  senses — 
sight,  feeling,  taste  and  smell.  All  of  these  senses  developed 
to  a  high  state  of  efficiency  by  experience,  and  marked  aptitude 
requires  the  aid  of  scientific  agencies  in  determining  and  obtain¬ 
ing  the  fine  points  of  quality. 

The  canners’  art  of  conserving  and  preserving  the  natural, 
fresh,  wholesome,  nutritious  qualities  of  foods  ripened  naturally, 
under  most  favorable  conditions,  is  the  result  of  the  process  of 
evolution  beginning  with  the  fundamental  principle  of  sterilizing 
by  heat,  in  hermetically  sealed  containers. 

You  know  all  these  things  and  I  am  not  going  to  tire  you  by 
a  long  discourse.  Major  Bowes  once  aptly  said  that  a  speech 
is  like  a  wheel  “The  longer  the  SPOKE  the  greater  the  TIRE.” 

The  canning  industry  was  born  in  the  Tri-States  and  from 
the  Tri-States  have  gone  the  pioneers  of  the  industry.  Early 
methods  were  crude  and  the  growing  pains  and  early  struggles 
of  the  industry  were  experienced  right  here,  particularly  in 
Maryland  and  Delaware. 

The  stigma  of  poor  quality,  the  heritage  of  the  infant  days 
of  the  industry,  has  long  dogged  us  and  looking  back  thirty 
years  and  recalling  the  factories  of  those  days,  and  of  days 
much  more  recent,  we  can  not  but  acknowledge  the  justice  of  a 
past  unsavory  reputation. 

However,  there  has  been  a  radical  change  during  the  past 
ten  years  and  looking  around  us  at  this  time  we  square  our 
shoulders,  lift  our  heads  and  look  the  world  in  the  eye,  because 
we  can  pack  quality  goods,  we  do  pack  quality  goods,  the  buying 
public  is  accepting  the  fact  and  paying  us  the  price  of  quality. 

It  is  a  popular  and  cheap  sport  to  portray  the  Scotchman  as 
a  “pinch  penny”,  the  Swede  as  a  “dumb  cluck”,  the  Irishman  as 
a  hod  carrier  with  a  clay  pipe,  and  so  on  adinfinitum.  It  has 
been  a  popular  pass  time,  equally  cheap,  to  criticize  the  quality; 
it  has  been  raised  to  the  dignity  of  the  custodian  of  law  and 
order,  and  the  Swede  now  epitomizes  the  honest  man  who  pays 


his  bills,  so  we  of  the  Tri-States  bid  fair  to  symbolize  the  canner 
who  packs  and  sells  canned  foods  honestly. 

The  inferiority  complex  is  fast  being  replaced  by  confidence 
and  self-respect.  Understand  me,  I  do  not  mean  to  say  that 
the  packer  of  poor  quality  no  longer  exists  in  the  Tri-States, 
but  rather  the  packers  of  excellent  quality  are  in  the  ascendency 
and  you  can  now  secure  the  very  best  quality  of  all  major  items 
of  canned  foods  packed  here,  and  you  are  not  confined  to  two  or 
three  packers. 

It  was  a  very  happy  thought  upon  those  responsible  for  the 
program  of  this  convention  to  stage  a  display  of  quality  canned 
food  packed  in  the  Tri-States.  The  samples  of  quality  canned 
foods  offered  for  your  inspection  at  this  convention  were  not 
packed  for  the  occasion  but  were  taken  from  stocks  in  canners 
warehouses  in  all  sections.  Goods  like  these  are  available  every 
season  but  are  largely  contracted  for  in  advance  of  the  packing 
season  by  astute  buyers. 

Every  one  attending  this  convention  should  examine  carefully 
and  pridefully,  if  you  are  a  Tri-State  Packer,  the  samples  on 
display.  They  are  tangible  evidence  of  intelligent,  painstaking 
care.  They  are  the  vanguard  and  the  rear  guard  of  our  in¬ 
vested  capital,  the  sentrys  on  guard  against  the  red  in  our  loss 
and  gain  accounts, 

A  HUGE  CUTTING  BEE— The  California  Canners 
League,  and  many  other  associations  of  canners,  regu¬ 
larly,  or  at  times,  hold  cutting  bees;  but  it  seems  to 
us  that  only  the  former  get  the  real  value  out  of  it. 
On  the  Coast  the  canners  study  carefully  the  goods 
cut;  note  exactly  how  the  different  grades  turn  out, 
and  doubtless  make  notes  so  that  when  the  next  can¬ 
ning  season  comes  around  they  will  be  able  to  pack  up 
to  the  quality  shown.  Then  the  next  year  they  come 
back,  with  cans  of  their  pack,  and  grade  them  against 
the  other  goods,  again  noting  whether  or  not  they  have 
“learned  the  trick”.  Where  this  is  done  the  entire 
quality  basis  of  such  packs  rises  and  rises  perceptably. 

Here  was  a  vast  display  of  cans  from  120  different 
packs,  including  tomatoes,  corn,  succotash,  peas,  beans, 
lima  beans  and  others,  each  block  sampled  represent¬ 
ing  1,000  cases.  The  Government  graders  had  graded 
the  goods,  and  the  charts  were  aside  of  each  can. 
Doubtless  it  was  highly  instructive  to  any  canner  who 
took  the  trouble  to  study  and  compare,  and  note  why 
the  goods  were  so  graded;  but,  had  a  canner  brought 
a  fair  sample  of  his  goods,  and  had  then  cut  it,  and 
compared  it  with  the  official  grade,  he  would  have  been 
able  to  note  wherein  he  fell  short,  or  what  changes 
were  needed  to  make  the  grade  he  sought.  Such  a  big 
cutting  of  goods  was  worthy  of  more  than  merely  pass¬ 
ing  interest ;  a  glance,  even  a  careful  study,  and  then — 
left  to  memory.  It  is  not  possible  to  describe  the  vari¬ 
ous  samples  in  a  way  to  permit  you  to  use  the  chart 
in  your  own  warehouse  or  factory.  You  have  to  see 
the  goods  to  understand  intelligently.  And  you  should 
have  your  own  goods  right  there  to  check  and  double 
check,  if  you  wish  to  keep  pace  with  progress. 

It  can  be  said  that  the  samples  ranged  from  poor 
standards  to  fine  fancies,  in  other  words,  from  70 
points  or  less  to  above  95,  with  the  vast  majority  in 
the  higher  brackets,  and  it  must  be  remembered  that 
these  samples  were  drawn  by  official  graders ;  not  fur¬ 
nished  by  the  canners,  much  less  packed  for  this  par¬ 
ticular  purpose.  They  represented  run  of  the  market. 
We  trust  buyers  and  brokers,  and  visitors  from  other 
states  noted  the  high  average,  because  this  demonstra¬ 
tion  was  put  on  to  show  that  the  Tri-States  can  and 
does  pack  quality  goods  equal  to  any,  and  better  than 
many. 


Indiana  Colossal 
Pulper 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  A  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — ^The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Atdiers  de  Construction  K  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe.  _ 
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Now  Is  the  Time  to  Plan  for  Better  Profits  in  1937.  Ask  for  Catalog. 


Indiana  Paddle 
Finisher 


Indiana  Model  "A' 
Juice  Extractor 


F.  H.  LANGSENKAMP  CO.,  INDIANAPOLIS,  IND. 

Eastern  Shore  Representative:  A.  K.  ROBINS&C  O.,  INC.,  BALTIMORE,  MARYLAND 


Improved  '36'  Kook- 
More  Koils 


Indiana  Standard  Pulper 

#  The  record  established  by  Langsenkamp  Equipment 
for  dependability,  for  increased  efficiency  and  for  a 

higher  quality  of  product  makes  it  the  leading  line  in  the  tomato  products  field.  Each 
unit  is  carefully  engineered  and  developed  to  enable  the  plant  operator  to  increase  pro¬ 
fits  on  production.  Langsenkamp  equipment  lasts  longer,  requires  less  for  upkeep  and 
decreases  payroll. 
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Improved  Brush 


COMPLETE 
EQUIPMENT 
FOR  TOMATO 
PRODUCTS 


Indiana  Chili  Sauce 
Machine  ' 


PEA  CANNERS! 

Assure  yourself  the  best  in  Alaska  seed  by  planting  our 
WILT  RESISTANT  ALASKA  PEAS 

This  strain  is  productive,  uniform,  and  is  100%  resistant  to  Fuscurium  Wilt.  Its  use  in 
wilt  infested  areas  of  Meuryland  and  Wisconsin  has  prevented  losses  from  this  cause. 
Book  your  1937  Contract  orders  now. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


LANGSENKAMP  EQUIPMENT 


Means  Products  of  Finer  Quality  at 
Greatly  Reduced  Production  Cost 
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THE  BANQUET 

HERE  may  be  but  75  to  100  in  a  business  session, 
but  when  the  Big  Nite  comes,  if  there  are  400  at 
the  Convention  there  willjbe  401  squeeze  into  the 
banquet.  And  so  it  was  this  time.  The  Get-Together 
Committee,  with  “Bob”  Sindall,  of  A.  K.  Robins  &  Co., 
Chairman,  James  F.  Cole,  District  Sales  Manager  of 
the  Continental  Can  Co.,  Treasurer,  and  Frank  D. 
Throop,  of  the  National  Can  Company,  Secretary,  an 
enjoyable  evening,  with  a  good  “show”,  and  an  equally 
good  dinner  are  bound  to  ensue. 

With  the  dinner  disposed  of.  Toastmaster,  President 
Shriver,  introduced  Mr.  D.  E.  Montgomery,  Consumers’ 
Counsel,  Washington,  who  gave  his  audience  an  in¬ 
teresting  insight  into  the  way  this  Government  Depart¬ 
ment  is  helping  the  general  public  to  better  understand 
foods,  and  how  to  buy  them,  and  canned  foods  are  not 
suffering  from  this  attention. 

Often  there  is  too  much  oratory  at  such  banquets, 
but  not  this  year,  because  the  next  scheduled  speaker, 
Gerald  M.  P.  Fitzgibbon,  proved  a  genuine  surprise. 
Briefly,  he  hypnotized  eight  banqueters  in  a  way  that 
astounded  all,  and  made  them  do  things  which  were 
unbelievable,  unless  seen.  Let  some  of  them  tell  you 
of  their  experiences. 

In  addition  to  this  there  was  good  music,  all  during 
the  meal,  and  a  very  enjoyable  vaudeville  of  the  better 
class,  and  the  whole  thing  was  much  enjoyed. 

THURSDAY’S  SESSIONS 

HURSDAY  MORNING’S  SESSION  was  opened 
with  an  interesting  talk  on  Frozen  Foods  by  D.  K. 
Tressler.  He  gave  a  resume  of  the  history  of  the 
freezing  of  foods,  even  the  quick  freezing  method  being 
as  old  as  1869,  and  he  stated  that  about  65,000,000 
pounds  of  fruit  were  frozen  in  1935.  Not  all  fruits 
and  vegetables  respond  readily  to  the  freezing  process, 
but  he  showed  that  frozen  foods  are  fully  as  nutritive 
as  any,  and  he  predicted  a  further  rapid  growth  of  the 
method. 

Professor  Bailey  B.  Pepper,  Associate  Entomologist, 
New  Jersey  Experiment  Station,  gave  a  detailed 
account  of  “Pink  and  Green  Aphids  and  Their  Control.” 
Space  prevents  reproduction  of  his  remarks  now,  but 
we  will  try  to  have  this  appear  in  an  early  issue.  It  is 
of  importance,  in  this  rapidly  growing  importance  of 
the  aphid  not  alone  on  peas  but  on  what  seems  to  be 
all  other  plants. 

The  Chairman  next  called  upon  Dr.  E.  P.  Walls,  Uni¬ 
versity  of  Maryland,  for  a  report  on  “Pea  Grading 
Work  in  1936.”  Dr.  Walls’  address  will  be  given  next 
week. 

FINAL  SESSION 

HE  final  session  of  the  Convention  was  again  an 
eat-fest,  assembling  for  luncheon  at  noon,  and 
going  right  into  business  when  that  most  promi¬ 
nent  feature  of  canners’  convention  today,  was  well 
attended  to. 

Mr.  A.  B.  Gunnarson,  U.  S.  C.  C.,  gave  a  talk  on 
Social  Security  and  other  special  taxes  for  industry. 

Secretary  Harvey  Burr,  of  Wisconsin,  told  what  his 
State  was  doing  in  its  efforts  to  control  the  pea  aphids, 
this  being  the  Eastern-most  point  of  his  autumn  swing 
among  canners  conventions. 


Along  the  same  line,  but  with  particular  reference 
to  Maryland,  Dr.  Castillo  Graham,  of  Maryland  Uni¬ 
versity,  spoke  as  follows : 

1936  PEA  APHID  CONTROL  IN  MARYLAND 

By  C.  Graham 

Entomology  Department 

IN  1936,  nine  plots,  12  yards  by  225  yards  were  laid  out  for 
tests.  Rotenone  plus  sodium  lauryl  sulphate  spreader  was 
used  on  four  of  the  plots.  Nicotine  plus  soap  on  three,  and  the 
other  two,  plots  1  and  6,  were  used  as  checks.  The  average 
yield  of  the  two  check  plots  were  325  pounds  of  shelled  peas 
per  acre.  The  aphid  infestation  on  the  check  plot,  when  the 
peas  began  to  bloom,  was  14.5  aphids  per  tip. 

Plot  No.  2  received  one  application  of  nicotine.  1%  pints,  and 
potassium  fish-oil  soap,  4  pounds  to  each  100  gallons  of  spray 
on  June  18,  about  ten  days  before  blooming  period.  At  this 
time  there  were  no  aphids  present.  On  June  30  the  aphid  in¬ 
festation  averaged  ten  per  tip.  The  yield  in  shelled  peas  was 
538  pounds  per  acre,  or  an  increase  over  the  check  of  65.4%. 

Plot  No.  3  received  two  applications  of  nicotine  and  fish-oil 
soap  the  same  strength  as  used  in  Plot  No.  2.  The  first  applica¬ 
tion  was  on  June  18,  or  about  ten  days  before  blooming  period, 
and  the  second  application  was  applied  on  June  30.  There  were 
no  aphids  present  before  the  first  application  was  applied.  On 
June  30  before  the  second  application  was  applied  the  average 
aphid  infestation  was  13.4  per  tip,  and  24  hours  after  the  spray 
was  applied  the  average  infestation  was  6.5  per  tip.  The  yield 
in  shelled  peas  was  666  pounds  per  acre,  or  an  increase  over  the 
check  of  104.9%. 

Plot  No.  4  received  one  application  of  nicotine  and  soap  the 
same  strength  as  was  used  in  plots  No.  2  and  3.  The  applica¬ 
tion  w^as  made  on  June  30,  just  after  blooming  started.  The 
aphid  infestation  before  the  spray  was  applied  averaged  46  per 
tip.  Twenty-four  hours  later  it  averaged  18  per  tip.  The  yield 
in  shelled  peas  was  512  pounds  per  acre,  or  an  increase  over 
the  check  of  57.5%. 

Plot  No.  5  received  one  application  of  Rotenone,  10  pounds 
(.009%  Rotenone  finished  spray  plus  %  pound  of  sodium  lauryl 
sulphate  spreader  to  100  gals,  of  spray  at  the  beginning  of 
blooming  period)  and  produced  742  pounds  of  shelled  peas  per 
acre,  an  increase  of  128.3%  over  the  check.  The  aphid  infesta¬ 
tion  before  the  peas  were  sprayed  was  15  per  tip,  24  hours  after 
the  peas  were  sprayed  it  was  2  per  tip. 

Plot  No.  7  received  one  application  of  Rotenone  at  the  strength 
of  6  pounds  (active  Derris  extractive  material,  including  Roten¬ 
one,  8%)  plus  one-half  pound  of  sodium  lauryl  sulphate  per  100 
gals,  of  spray.  This  application  was  applied  ten  days  before 
the  peas  began  to  bloom,  and  produced  1,128  pounds  of  shelled 
peas  per  acre,  an  increase  of  247.0%  over  the  check  plot.  No 
aphids  were  present  at  the  time  the  spray  was  applied.  Twelve 
days  later  the  infestation  averaged  .5  aphid  per  tip. 

Plot  No.  8  received  two  applications  of  Rotenone,  same 
strength  and  same  spreader  as  Plot  No.  7.  The  first  application 
was  applied  ten  days  before  blooming  started,  and  the  second 
application  was  applied  when  the  peas  began  to  bloom.  The 
yield  in  shelled  peas  per  acre  was  1,638  pounds,  or  an  increase 
over  the  check  of  404.0%.  There  were  no  aphids  present  before 
the  first  application  was  applied,  or  two  days  after  the  last 
spray  was  applied. 

Plot  No.  9  received  one  application  of  Rotenone,  the  same 
strength  and  same  spreader  as  in  Plots  7  and  8.  The  applica¬ 
tion  was  applied  when  the  peas  first  came  into  bloom.  The 
yield  in  shelled  peas  per  acre  was  817  pounds  or  151.3%  increase 
over  the  check.  The  aphid  infestation  just  before  the  spray  was 
applied  was  14  per  tip.  Twenty-four  hours  after  the  spray  was 
applied  it  was  7  per  tip. 

At  harvest  time  the  rotenone  treated  plots  were  green  and 
succulent,  and  pods  were  well  formed  and  tender — ^whereas  the 
check  and  nicotine  treated  plots  were  practically  all  dead  and 
the  pods  were  poorly  developed.  Another  index  to  the  efficiency 
of  rotenone  over  nicotine  was  the  number  of  aphids  on  the 
ground  after  harvest.  Under  the  rotenone  sprayed  plots,  only 
an  occasional  aphid  could  be  found,  on  the  plot  that  received 
two  applications,  and  a  few  more  on  the  plots  that  received 
one  application,  whereas,  under  the  nicotine  sprayed  and  check 
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plots  the  ground  was  literally  alive  with  aphids.  The  observa¬ 
tions  show  that  the  rotehone  remains  effective  against  the  aphids 
over  a  much  longer  period  of  time  than  nicotine  and  soap. 

SUMMARY 

Five  years’  experience  with  soap  and  nicotine  sprays  showed 
that  it  resulted  in  large  decrease  in  the  aphid  infestation,  and 
an  increase  in  the  yield  of  shelled  peas  ranging  from  13.2  to 
104.9%  over  the  unsprayed  plots. 

One  year’s  experience  with  rotenone  (without  spreader), 
showed  a  slight  decrease  in  aphid  infestation,  and  no  increase 
in  yield  of  peas  over  the  unsprayed  plots.  The  next  year’s  ex¬ 
perience  with  rotenone,  with  spreader,  showed  a  decrease  in 
aphid  infestation  in  those  plots  that  had  an  initial  infestation, 
and  an  increase  in  yield  of  peas  ranging  from  128.3%  to  404.0% 
over  the  unsprayed  plots.  However,  the  highest  yields  had  no 
initial  infestation.  From  the  information  obtained  in  these 
experiments,  it  appears  that  the  correct  time  to  make  the  first 
application  of  spray  is  when  the  first  aphids  appear  in  the  field. 
If  the  aphids  come  in  about  ten  days  before  the  blooming  period, 
it  is  advisable  to  apply  a  second  application  at  the  time  the  peas 
begin  to  bloom.  However,  if  the  aphid  infestation  starts  at 
blossoming  time  only  one  application  is  necessary  or  economically 
useful. 

Reports  of  Committees  were  called  for  and  given, 
and  the  annual  election  was  announced  by  the 
Nominating  Committee. 

THE  ELECTION 

President — L.  L.  Maloney,  Townsend,  Del. 

First  Vice-President — Herman  N.  Lutz,  Williams- 
town,  N.  J. 

Second  Vice-President — H.  H.  Nuttle,  Denton,  Md. 

Additions,  or  rather  new  members,  of  the  Board  of 
Directors  were  elected  as  follows:  For  New  Jersey, 
Norman  W.  Stewart;  for  Delaware,  H.  L.  Cannon,  and 
for  Maryland,  R.  D.  Cleveland,  and  Morton  Jarboe. 

The  Resolutions  Committee  reported  as  follows,  and 
they  were  adopted  as  read: 

RESOLUTIONS 

LONG  AND  SHORT  HAUL  CLAUSE 

Whereas,  This  Association  has  already  gone  on  record  in 
opposition  to  the  Pettingill  Bill  which  proposed  to  repeal  the 
Long  and  Short  Haul  Clause,  and  whereas  it  is  planned  to 
consider  this  Bill  in  the  next  session  of  Congress,  therefore  be  it 

Resolved,  That  this  Association  reaffirm  its  opposition  to  the 
repeal  of  the  Long  and  Short  Haul  Clause  of  the  fourth  section 
of  the  Interstate  Commerce  Act,  and  further  be  it 

Resolved,  That  the  Chairman  of  each  State  Legislative  Com¬ 
mittee  be  constituted  a  special  Committee  to  represent  the 
Association  in  its  opposition  to  this  measure  and  the  President 
be  authorized  to  designate  one  as  Chairman  of  the  Committee. 

QUALITY  EXHIBIT 

Whereas,  The  Quality  Exhibit  met  with  such  hearty  approval 
by  packers,  brokers,  buyers  and  consumers,  and  whereas,  we 
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consider  this  a  splendid  means  of  emphasizing  the  better  quality 
goods  packed  in  the  Tri-States,  therefore  be  it 

Resolved,  That  this  feature  be  repeated  at  our  next  Annual 
Meeting  and  be  extended  to  include  samples  from  every  product 
packed  in  the  Tri-States  for  which  there  are  official  grades. 

“ALREADY  COOKED— HEAT  ONLY” 

Whereas,  It  is  not  always  clear  to  housewives  that  canned 
foods  are  already  thoroughly  cooked,  and  whereas  additional 
cooking  of  many  canned  products  detracts  from  their  appear¬ 
ance,  and  lowers  their  grade  therefore,  be  it 
Resolved,  That  packers  be  urged  to  have  placed  on  labels, 
both  their  own  and  distributors,  the  statement  “Already  Cooked 
— Heat  Only,”  as  a  means  of  educating  housewives  of  the  proper 
way  to  prepare  canned  foods  for  serving. 

THANKS 

In  appreciation  of  the  many  courtesies  extended  to  us  by 
the  Benjamin  Franklin  Hotel  and  its  personnel 

Be  It  Resolved,  That  we  extend  a  vote  of  thanks  for  their 
help  in  making  this  meeting  an  outstanding  success. 

Whereas,  This  Convention  was  made  doubly  pleasant  by  the 
fine  Banquet  and  Entertainment  furnished  us  through  the  efforts 
of  the  Get-Together  Committee,  therefore 

Be  It  Resolved,  That  we  extend  to  the  Committee  and  the 
Members  of  the  Allied  Industry  our  vote  of  thanks. 

Whereas,  The  splendid  Speakers  on  our  Program  have  given 
us  such  instructive  and  interesting  addresses,  therefore 

Be  It  Resolved,  That  we  extend  a  vote  of  appreciation  to  them. 
Whereas,  The  Philadelphia  Chamber  of  Commerce  has  been 
quite  helpful  in  many  ways,  therefore 

Be  It  Resolved,  That  we  extend  a  vote  of  appreciation  to  that 
organization. 

Whereas,  The  success  of  the  “Quality  Exhibit”  was  added  to 
so  greatly  by  the  official  grading  of  the  many  samples,  therefore 
Be  It  Resolved,  That  we  recognize  this  splendid  service 
through  a  vote  of  thanks  to  the  graders. 

And,  for  the  record,  the  previously  adopted  Memorial 
Resolutions  on  the  deaths  of  C.  M.  Dashiell  and 
Charles  T.  Wrightson,  were  read,  as  given  in  last 
week’s  issue,  under  the  report  of  Secretary  Shook. 

MORE  EATS — Taking  advantage  of  the  presence 
in  the  City  of  so  many  canners.  The  Crown  Can  Com¬ 
pany,  whose  mammoth  new  plant  is  in  Philadelphia, 
provided  busses  to  comfortably  convey  the  many  who 
accepted  the  warm  invitation  to  visit  and  inspect  the 
plant,  and  these  guests  found  a  sumptuous  lunch  wait¬ 
ing  them,  after  which  they  wandered  over  as  much 
of  the  18  acre  enclosure  as  their  endurance  permitted, 
noting  with  care  the  up-fo-dateness  of  every  feature 
and  machinery.  With  a  capacity  of  five  million  com¬ 
pleted  and  tested  cans  per  day,  the  can  maker  might 
well  lay  claim  to  the  peer  of  mass  production,  through 
machinery. 
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Profits— and  How  to  Make  Them 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


A  QUOTATION  from  report  of  Wisconsin  Can- 
ners  Convention  is  very  much  in  order  when 
canners  should  be  planning  sales  campaigns 
for  1936-37.  Especially  when  Harvey  Burr,  that  peer¬ 
less  secretary  of  secretaries  is  speaking.  Harvey  says 
in  his  annual  report,  “For  many  years  we  have  talked 
of  a  Wisconsin  canners’  advertising  campaign,  but  the 
plans  have  always  failed  because  those  interested  re¬ 
fused  to  pay  for  ‘Dead  Heads’  or  ‘Free  Riders’.”  Con¬ 
tinuing  to  speak  in  favor  of  the  weekly  Wisconsin 
Association  bulletin  as  issued  since  last  summer  he 
says:  “Under  this  plan  you  can  tell  your  own  story 
about  your  own  goods  under  your  own  labels  and 
begin  the  development  of  a  reputation  for  your  par¬ 
ticular  quality  or  commodity  instead  of  paying  adver¬ 
tising  allowances  for  your  product  under  a  distribu¬ 
tor’s  label.  Approximately  eighty  per  cent  of  the 
products  canned  in  Wisconsin  are  sold  under  distribu¬ 
tor’s  labels.  This  80  per  cent  consists  largely  of  the 
better  grades,  leaving  the  standards  to  go  out  under 
canner’s  own  labels.  Is  it  any  wonder  the  housewife 
does  not  know  and  can  not  find  out  where  the  good 
peas  come  from  ?  Furthermore,  there  would  be  a  great 
incentive  to  pack  better  quality  if  you  knew  it  was 
your  reputation  that  was  at  stake  when  the  consumer 
looked  at  your  label  on  the  can.” 

Scripps-Howard  papers  carrying  the  article  “An 
Emperor’s  Day,”  by  Jack  Foster,  tell  of  a  conversa¬ 
tion  held  a  few  years  ago  by  the  present  emperor  of 
Manchukuo  with  the  principal  member  of  his  house¬ 
hold.  The  emperor  held  up  two  glasses,  one  filled  with 
clear  water,  the  other  with  muddy  water.  “If  the  mud 
was  removed  from  this  glass,”  His  Majesty  said, 
according  to  Mr.  Hayashide,  the  gentleman  referred  to, 
“the  water  of  each  would  be  equally  clear.’  And  so  it 
is  with  men.  If  you  remove  the  selfish  motive  from 
men’s  hearts,  then  the  peace  and  welfare  of  Asia  as 
well  as  that  of  the  whole  world  will  be  achieved.” 

The  Emperor  might  as  well  have  been  talking  about 
canners  as  any  one  else.  Certainly,  Harvey  Burr  is 
right  when  he  says  leaders  have  refused  to  publicize 
Wisconsin  canned  foods  because  some  would  benefit 
while  others  paid  the  freight!  Remove  the  selfish 
motive  from  the  minds  of  all  canners  concerned,  and 
all  are  in  the  same  boat,  and  you’ll  see  an  effort  toward 
building  consumer  demand  for  canned  foods  such  as 
you  never  saw  before.  The  Wisconsin  canner’s  weekly 
bulletin  may  be  just  the  means  by  which  a  leading 
association  may  point  the  way  toward  creating  con¬ 
sumer  consciousness  of  various  canners  labels,  but  I 
seriously  doubt  it.  Buyers  may  read  the  advertising 
messages  in  the  publication  and  benefit  thereby,  but 
the  housewife  is  queen  when  supplies  are  bought  for 


the  pantry.  It  is  her  favor  that  must  be  sought  by 
canners  in  Wisconsin  and  elsewhere. 

The  Canning  Trade  says,  editorially,  November 
30th,  when  reporting  on  the  Indiana  canner’s  conven¬ 
tion  that  a  good  time  was  had  by  all  and  that’s  about 
all!  In  the  same  issue,  however,  we  read  advance 
accounts  of  just  what  Frank  Shook,  Field  Secretary, 
Tri-State  Packer’s  Association  is  doing  toward  break¬ 
ing  down  in  the  minds  of  buyers  the  all  too  prevalent 
impression  that  nothing  but  standard  packs  come  out 
of  the  Tri-States.  Here  then  is  an  association  that 
has  worked  constructively  toward  getting  a  quality 
message  over  to  large  buyers  instead  of  soaking  up 
(?)  all  possible  information  concerning  some  technical 
advance  in  canning  technique.  The  writer  takes  off  his 
hat,  baring  his  thinning  locks  to  the  wintry  breezes 
in  recognition  of  the  advances  in  good  canning  prac¬ 
tice  fostered  and  promoted  by  the  National  and  all 
state  canners  associations,  but  he  humbly  bows  to 
Shook  and  Burr  who,  if  they  stay  on  their  respective 
jobs  a  few  years  longer  will  finally  and  conclusively 
wake  their  membership  to  the  possibilities  of  state 
associations  doing  a  good  job  of  merchandising  as  well 
as  helping  materially  to  improve  standard  canning 
practices. 

Going  back  to  Burr’s  recommendation  concerning 
advertising  goods  under  canners’  labels,  we  find  many 
local  associations  are  still  to  hold  their  annual  meet¬ 
ings.  We  have  notices  in  the  trade  press  of  the 
progress  being  made  by  the  State  of  Maine  in  identify¬ 
ing  the  products  of  that  state.  We  have  read  before, 
and  even  discussed  in  this  column,  the  work  being 
done  by  the  State  of  Florida  in  assessing  each  ship¬ 
ment  of  citrus  fruits  for  the  purpose  of  popularizing 
them  further  with  the  consumer.  Every  state  associa¬ 
tion  can  make  a  start  in  this  direction.  Locals  with 
their  1936  annual  convention  already  behind  them  may 
meet  in  committee  and  have  something  concrete  to 
be  gone  over  with  associates  at  the  Convention  in 
Chicago.  If  you  think  such  efforts  would  not  produce 
anything  of  tangible  benefit  to  all  and  sundry  you  need 
only  to  realize  your  state  is  bigger  than  any  subdivision 
in  it,  so  will  a  state  identification  carry  weight  at  once 
with  the  critical  housewife  anxious  to  learn  from 
whence  came  the  delicious  canned  foods  she  smilingly 
serves  to  happy  guests.  With  figures  stated  at  over 
the  million  cases  in  this  fall’s  pack  of  canned  field  corn, 
wouldn’t  it  be  worth  something  to  feel  your  pack  of 
whole  grain  corn  carried  a  quality  insignia  sponsored 
by  the  commonwealth  in  which  your  principal  plants 
are  located  and  indicating  the  state  of  origin,  while 
“horse  feed”  in  cans  sneaked  into  the  crowd  without 
any  evdience  of  the  state  allowing  such  degredation  of 
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the  canners  art?  You  may  be  selfish,  but  looking  at 
the  matter  from  a  broad  viewpoint,  do  you  honestly 
feel  no  one  in  your  community  or  state  packs  canned 
foods  equal  in  quality  to  those  under  your  labels?  If 
this  is  not  true,  if  others  approach  your  quality  stan¬ 
dards,  you  will  benefit  as  much  as  they  if  not  more, 
from  an  advertising  campaign  attempting  to  popu¬ 
larize  the  canned  foods  packed  in  your  state. 

Canners,  you  have  everything  to  gain  and  nothing 
to  loose  while  sponsoring  an  advertising  campaign  to 
acquaint  the  consumers  of  the  country  with  the  virtues 
of  canned  foods  packed  in  any  particular  locality.  Get 
your  advertising  feet  wet  by  being  a  party  to  such 
advertising  if  you  are  fearful  of  attempting  a  campaign 
on  your  own.  At  least,  get  together  with  your  asso¬ 
ciates  and  insist  that  all  labels  on  canned  foods  shipped 
from  your  state  next  year  carry  the  legend  “Packed 
in  Maryland”  or  wherever  it  may  be.  With  eighty  per 
cent  now  going  out  under  distributors’  labels  it  will 
help  you  a  lot  in  years  to  come,  when  you  do  wish  to 
advertise,  to  have  had  thousands  of  housewives  read 
on  label  after  label,  “Packed  in  Maryland”  (or 
elsewhere) . 

If  you  are  still  afraid  to  do  right  altogether  by  your 
industry  by  advocating  what  is  suggested  here,  get 
your  leaders  together,  select  certain  state  products 
only,  establish  grades  for  them  and  see  to  it  that  all 
possible  are  shipped  under  a  seal  on  the  label  telling 
where  they  were  packed.  You  may  have  to  be  firm 
here  when  packing  for  distributors  labels.  I  may  be 
wrong,  I  hope  I  am,  but  I  am  under  the  impression 
that  many  of  your  customers  will  not  welcome  this 
and  on  the  contrary,  will  insist  that  your  efforts  go  for 
naught  as  far  as  they  are  concerned.  The  only  way 
you  may  overcome  such  a  situation  if  it  confronts  you, 
is  by  being  in  complete  accord  with  your  fellow 
canners.  United  you’ll  put  it  over,  divided,  you’ll  fall 
far  short  of  your  objective.  Remember,  you  are  fight¬ 
ing  for  the  identification  of  the  part  of  your  business 
on  which  your  bread  and  butter  depend. 

Buyers  are  hard-hearted  when  their  money  is  being 
spent ;  it  is  only  natural  their  field  men  look  over  your 
packs  and  insist  that  they  receive  the  best  lots  under 
their  labels.  The  profits  or  lack  of  it,  from  your  whole 
year’s  operations,  may  lie  in  the  ten  per  cent  you  mar¬ 
ket  under  your  factory  labels.  Why,  oh  why,  do  you 
put  yourselves  behind  the  eight  ball  and  sell  to  others 
in  competition  with  you,  goods  of  such  quality  your 
shipments  will  seem  inferior  in  comparison? 

More  power  to  Frank  Shook  and  his  quality  identifi¬ 
cation  convention ;  more  power  to  Harvey  Burr  and  his 
attempts  to  sell  Wisconsin  canners  on  the  virtues  of  an 
advertising  campaign  to  popularize  canned  foods 
packed  in  the  Badger  State.  Get  a  few  kindred  spirits 
together  in  your  locality,  decide  on  following  as  good 
leads  as  you  will  ever  have  toward  more  complete  con¬ 
sumer  acceptance  of  your  goods,  and  do  what  you  can 
toward  letting  the  world  know  who  packed  your  goods, 
the  kind  they  are  and  where  they  were  packed.  An 
ambitious  program.  I’ll  grant,  but  one  which  if  fol¬ 
lowed  will  increase  your  annual  sales  and  profits ! 


a  Uaruim 
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MICHIGAN  CANNERS  ASSOCIATION  MEETING 

Pantlind  Hotel,  Grand  Rapids,  Michigan 
December  3rd  and  4th 

TWO  AND  ONE-HALF  HOUR  heated  dis¬ 
cussion  about  Cherry  Week — ways  and  means 
of  financing  this  great  advertising  scheme — and 
a  continuation  of  the  general  advertising  conducted  by 
cherry  canners  last  year  in  several  restaurant  and  hotel 
magazines,  featured  the  Annual  Fall  Convention  of  the 
Michigan  Canners  Association,  held  at  the  Pantlind 
Hotel,  Grand  Rapids,  December  3rd  and  4th. 

It  had  been  previously  decided  by  a  committee  that 
an  assessment  of  50  cents  per  ton  based  on  1936  packs 
would  yield  an  amount  necessary  to  cover  the  cost  of 
this  publicity.  The  main  point  of  contention,  however, 
centered  on  the  questions — Should  the  assessment  be 
based  on  1936  packs  or  on  an  average  of  three  years’ 
packs,  ’34,  ’35,  ’36,  and  should  the  general  advertising 
to  hotels  and  restaurants  be  continued  ?  Here  followed 
a  lengthy  discussion,  during  which  every  cherry  canner 
in  the  room  (eight),  spoke  his  part  not  once,  but 
.several  times — a  lesson  in  interest  that  canners  of 
other  commodities  would  do  well  to  follow.  The  con¬ 
sensus  of  opinion  seemed  to  be  that  since  the  aim  of 
Cherry  Week  was  to  move  the  current  holdings  of  No. 
2’s,  and  since  the  crop  of  cherries  is  very  often  a 
spotted  one,  this  expense  should  be  borne  by  those 
who  are  favored  with  good  growing  conditions.  In 
other  words,  the  basis  for  this  assessment  should  be 
the  current  year — in  this  case,  1936.  The  general  ad¬ 
vertising,  however,  has  a  broader  scope  and  covers  a 
longer  period  of  time,  thus  benefitting  cherry  packers 
in  general.  It  can  be  readily  seen  that  the  purpose  of 
this  advertising  is  to  push  the  sale  of  No.  lO’s.  The 
idea  is  to  acquaint  the  bulk  user  of  cherries  with  their 
many  uses.  On  this  basis  an  assessment  on  an  average 
pack  would  distribute  the  burden  of  cost  more  fairly. 

It  was  finally  decided  that  an  assessment  of  25  cents 
per  ton  on  the  1936  pack  would  cover  the  cost  of 
“Cherry  Week”,  and  that  the  matter  of  general  adver¬ 
tising  could  be  taken  up  later. 

A  word  about  the  general  advertising.  Last  year 
four  canners  of  Michigan  and  two  of  Wisconsin  con¬ 
tributed  $6,000  to  a  fund  to  be  used  for  advertising  to 
restaurants  and  hotels.  Attractive  Ads.  were  placed  in 
several  leading  trade  papers,  reaching  those  industries, 
inviting  requests  for  recipes,  etc.  All  of  the  $6,000 
was  not  spent,  yet  to  date  they  have  received  2,500 
replies  and  No.  lO’s  are  no  trouble  at  all  to  those  that 
have  them.  •  That’s  advertising  what  am  advertising ! 

Mr.  P.  C.  Wilson  reported  that  the  Canners  School 
at  the  University  of  Michigan  was  a  success,  but  that 
there  was  a  feeling  that  vegetables  had  been  given  too 
much  attention,  and  so  in  the  future  the  school  will  be 
divided  into  a  fruit  section  and  a  vegetable  section. 

Mr.  McKenwen,  Public  Accountant  from  Urnst  & 
Urnst,  gave  a  very  interesting  talk  on  Social  Security. 
Under  the  law,  he  said,  reports  of  amount  paid  each 
employee,  by  name,  number  and  occupation  are  to  be 
turned  in  to  the  Government.  Monthly  and  quarterly 
summaries  of  these  records  must  be  turned  in  too. 


Penalties  for  failure  to  file  these  reports  are  5  per  cent 
of  wages  paid  at  end  of  30  days,  10  per  cent  after  60 
days,  15  per  cent  after  90  days  and  20  per  cent  after 
120.  After  that  time  penalties  will  be  prescribed  by 
the  courts.  An  interesting  point  brought  out  by  Mr. 
McKenwen  was  that  in  a  case  of  double  employment, 
each  employer  deducts  1  per  cent  the  first  year,  from 
first  $3,000  of  employees’  wages. 

Dr.  Gardner  of  the  Horticultural  Department  of  the 
Michigan  State  College,  reminded  his  audience  that  it 
was  necessary  that  canners  make  known  their  problems 
in  order  that  the  College  may  be  of  service  to  them. 
He  invited  cooperation  of  all  members.  “You  have 
committees  of  all  kinds,”  he  said,  “but  there  is  one 
which  you  do  not  have  that  I  would  suggest,  that  is  a 
committee  on  growers’  relations.  Their  job  would  be 
to  iron  out  the  difficulties  between  grower  and  canner, 
devise  suitable  contracts,  prices,  etc.  This  job  could 
be  much  more  readily  handled  by  your  local  association 
than  by  the  National  Association,”  he  said. 

Mr.  Marc  Hutchinson  talked  briefly  on  the  Robinson- 
Patman  Bill.  His  would  be  a  discussion,  he  said,  not 
an  explanation;  that  we  will  leave  to  our  lawyer 
friends.  Transportation,  science,  government,  every¬ 
thing  is  going  forward,  so  this  law  represents  a  for¬ 
ward  step  in  the  modes  of  business. 

Walter  Reed  and  his  associate  officers  were  unani¬ 
mously  chosen  to  succeed  themselves. 

Michigan  canners  are,  to  say  the  least,  frank  about 
their  intentions.  December  3rd  was  set  aside  for 
pleasure  and  entertainment,  and  make  merry  they  did. 
All  gathered  on  the  second  floor  where  jokes,  songs 
and  attendant  good  cheer  held  sway  all  afternoon,  and 
far,  far  into  the  night.  Friday  afternoon  the  business 
session  was  introduced  with  a  well  filling  turkey  dinner. 

jft 

lOWA-NEBRASKA  CANNERS  CONVENTION 
Hotel  Fort  Des  Moines,  Des  Moines,  Iowa 
December  1st  and  2nd,  1936 

HEY  showed  unusual  interest  in  the  meeting  this 
year,  about  75  canners  being  present,  and  all  fol¬ 
lowed  the  sessions  with  rapt  attention.  The  Con¬ 
vention  really  opened  with  the  meeting  of  the  Board 
of  Directors  in  the  morning  of  December  1st,  and  at 
the  same  time  the  various  committees  held  sessions, 
and  then  all  adjourned  to  the  South  Ballroom  for 
luncheon.  With  this  disposed  of,  the  meeting  re¬ 
assembled  in  the  Green  Room. 

Here  Judge  Hubert  Utterback,  a  member  of  the 
Judiciary  Committee  in  the  House  of  Representatives, 
and  Chairman  of  the  House  Conference  Committee,  in 
charge  of  Robinson-Patman  Bill,  gave  an  interesting 
history  of  this  legislation  through  Congress,  and  ex¬ 
plained  some  sections  of  the  Act,  to  the  enlightment  of 
his  listeners. 

Secretary  Harvey  Burr,  of  the  Wisconsin  Canners, 
related  his  experiences  with  the  Social  Security  and 
Unemployment  Compensation  Act,  which  have  been  in 
effect  in  Wisconsin  for  a  year  or  more,  and  which,  as 
all  now  know,  have  been  irksome  to  the  canners. 
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Mr.  Edward  Kimball,  of  the  Iowa  Manufacturers 
Association,  commented  upon  the  bill  for  Unemploy¬ 
ment  Compensation  which  will  be  introduced  in  the 
coming  session  of  the  Legislature  next  month.  Con¬ 
siderable  discussion  ensued. 

That  evening  the  Allied  Supplymen  “threw  a  big 
party”  for  the  canners,  and  others  attending,  and 
from  6.30  until  midnight,  and  thereafter,  140  canners 
and  guests  made  merry  after  disposal  of  a  good  dinner, 
helped  and  abetted  by  a  lively  floor  show  and  dancing. 

Wednesday  morning  it  had  been  intended  to  have  an 
early  morning  Round  Table  discussion  on  crops,  costs, 
contracts  and  whatnot,  but  instead  the  business  session 
was  put  on  just  before  noon,  and  that  in  executive 
form.  Here  is  where  they  should,  and  do,  “talk 
turkey” — for  canners  only. 

The  Election — President,  Loyal  Shannon,  Otoe  Food 
Products  Co.,  Nebraska  City,  Nebraska. 

Vice-President,  Albert  Schori,  Elgin  Canning  Co., 
Elgin,  Iowa. 

Secretary-Treasurer,  Hoyt  Ellis,  Vinton,  Iowa. 

Nine  Directors  were  elected,  serving  for  terms  of 
one,  two  and  three  years : 

Roy  Chard,  Audubon,  Iowa ;  Garth  E.  Carrier,  Vin¬ 
ton,  Iowa;  Arch  R.  Dunbar,  Des  Moines,  Iowa;  J. 
LeRoy  Farmer,  Cedar  Rapids,  Iowa;  Guy  E.  Pollock, 
Marshalltown,  Iowa;  Loyal  Shannon,  Nebraska  City, 
Nebraska ;  Arthur  E.  Stewart,  Plattsmouth,  Nebraska ; 
Albert  Schori,  Elgin,  Iowa,  and  Frank  Wirth,  Harlan, 
Iowa. 


PENNSYLVANIA  CONVENTION  PROGRAM 

Tuesday,  December  15th 

REGISTRATION — All  persons  attending  the  Conven¬ 
tion  will  please  register  upon  arrival  in  the  main 
lobby  of  the  Hotel.  Here  you  will  receive  your  Con¬ 
vention  badges  and  members  will  receive  their  free 
luncheon  tickets  for  the  Association  luncheon  on 
Wednesday,  December  16th.  Please  attend  to  this 
upon  arrival. 

10.00  A.  M. — Meeting  called  to  order. 

President’s  Message — Chas.  G.  Summers,  Jr. 
Appointment  of  Convention  Committees. 

Report  of  Secretary-Treasurer — Wm.  A.  Free. 

11.15  A.  M. — Address  by  Mr.  Christian  L.  Siebert, 
Executive  Engineer,  Sanitary  Water  Board,  Depart¬ 
ment  of  Health.  “CANNERY  WASTE  WATERS.” 
Discussion. 

12.00  Noon — Adjourn  for  lunch. 

2.00  P.  M. — Address — Mr.  Gordon  C.  Corbaley,  Presi¬ 
dent,  The  American  Institute  of  Food  Distribution. 
“MERCHANDISING  CANNED  FOODS  TO  MAKE 
MONEY  IN  1937.” 

3.00  P.  M. — Address — Mr.  W.  B.  Nissley,  Pennsyl¬ 
vania  State  College.  “VARIETIES  OF  PEAS  AND 
TOMATOES  FOR  CANNING  PURPOSES.” 

3.30  P.  M. — Address — Mr.  Harvey  R.  Burr,  Executive 
Secretary,  Wisconsin  Canners  Association.  “RE- 
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SULTS  OF  EXPERIMENTS  IN  THE  CONTROL 
OF  PEA  APHIDS.” 

4.00  P.  M. — Nomination  and  election  of  Officers  and 
Directors.  Mr.  Scott  Silver,  Chairman,  Nominating 
Committee. 

Brokers  and  members  of  the  canning  supply  houses 
are  earnestly  requested  to  NOT  entertain  in  their  hotel 
rooms  during  the  sessions.  The  program  above  is  of 
interest  to  all  attending  the  Convention  and  ample  time 
has  been  allowed  for  individual  conferences  and 
entertaining. 

Tuesday,  December  15th — 7.00  P.  M. — Convention 
Banquet  and  Entertainment,  Main  Ball  Room. 
Everybody  welcome.  Your  host — The  Get-Together 
Committee,  Mr.  Robert  A.  Sindall,  Chairman;  Mr. 
Frank  D.  Throop,  Secretary,  and  Mr.  James  F. 
Cole,  Treasurer.  The  genial  Supply  Men  and 
Brokers  have  gone  to  no  end  of  trouble  to  arrange 
an  elaborate  program  of  Festivity  and  Entertain¬ 
ment  and  invite  everyone  to  attend  as  their  guests. 

Wednesday,  December  16th 

10.00  A.  M. — Call  to  order.  Announcements. 

10.15  A.  M. — Address — Mr.  Alan  Wareheim,  Hanover 
Canning  Company.  “Growing  Pennsylvania  Tomato 
Plants  and  Grower  Relationships.” 

11.15  A.  M.  —  Address  —  Mr.  Robert  D.  Schenkel, 
Greencastle  Packing  Co.  “Sensible  Sales  Contracts.” 
Mr.  Schenkel  will  lead  discussion  on  this  important 
topic. 

12.30  P.  M. — Luncheon  by  the  Association — West  Ball 
Room. 

(Everyone  is  invited  to  the  Association  luncheon. 
Free  luncheon  tickets  will  be  given  to  all  Canner  and 
Associate  members  in  good  standing,  not  exceeding 
two  tickets  for  each  member  firm  present.  Luncheon 
tickets  for  Non-Members  may  be  purchased  from 
the  registrars. 

2.15  P.  M. — Address— Attorney  Ralph  F.  Fisher. 
“Social  Security  Legislation,  Pennsylvania  Edition.” 
3.00  P.  M. — Address — Mr.  Harvey  R.  Burr,  Executive 
Secretary,  Wisconsin  Canners  Association.  “How 
Social  Security  and  Unemployment  Insurance 
Operates  and  How  Your  State  Act  Might  Affect 
Pennsylvania  Canners.” 

Note:  Wisconsin  has  “enjoyed”  their  Unemployment 
Act  for  the  past  year  and  canners  there  are  now 
being  called  upon  to  pay  employee  claims.  Mr. 
Burr  will  give  us  some  first  hand  information  as  to 
what  we  might  expect  in  Pennsylvania. 

4.00  P.  M. — Adjournment. 

Report  of  Resolutions  Committe. 

s.  CARLE  COOLING,  Vice-President  and  Manager  of 
Sales  of  the  National  Can  Company,  announces  the 
opening  of  a  Wisconsin  branch  office  at  Milwaukee, 
under  the  management  of  Kenneth  Mahrle,  who  for 
six  years  was  buyer  for  the  A.  &  P.  and  for  four  years 
preceding,  in  the  canned  foods  brokerage  business. 
“Ken”  is  well  known  to  the  trade  in  Wisconsin. 


THE  GREAT  “CROWN”  CAN  PLANT 

HE  new  plant  of  the  Crown  Can  Company,  located 
in  Philadelphia,  occupying  four  square  blocks 
along  Erie  Avenue,  on  the  main  line  of  the  Penn¬ 
sylvania  Railroad,  promises  to  be  the  largest  and  most 
modernly  equipped  can-making  factory  in  the  country, 
which  means  the  world. 

The  building,  virtually  completed,  was  constructed 
by  Consolidated  Engineering  Corporation  of  Baltimore, 
and  covers  an  area  of  18  acres.  The  main  section  is 
280x962  feet,  under  which  there  is  a  basement  280x280 
feet.  A  mezzanine  floor  over  the  center  of  main  sec¬ 
tion  will  be  used  for  the  executive  offices.  On  the 
southeastern  section  of  the  building  there  is  a  three- 
story  wing  280x280  feet,  which,  however,  due  to  the 
formation  of  the  ground,  is  level  with  the  main  section. 
Over  the  western  portion  of  the  building  will  be  con¬ 
structed  a  mezzanine  floor  which  will  house  lunchrooms 
for  employees  and  an  assembly  room.  A  truly  massive 
construction,  661,000  square  feet  of  floor  space  in  all. 

Construction  was  started  in  March,  and  from  the 
beginning  a  vast  force  of  workmen  have  toiled  fever¬ 
ishly  to  complete  the  structure  by  the  first  of  the  year. 

When  complete  there  will  be  31  can  lines,  with  a 
daily  capacity  of  5,000,000  cans  of  every  description — 
packers,  beer,  paint,  oil,  tobacco,  etc. 

Starting  at  the  eastern  end — First  the  Lithograph¬ 
ing  Department,  consisting  of  5  C.E.M.  one-color 
lithographic  presses,  with  ovens  attached,  built  and 
constructed  entirely  by  Crown.  Then  there  are  5  two- 
color  Hoe  presses  and  ovens,  and  10  coating  presses 
and  ovens.  Next  comes  a  long  row  of  can-end  making 
machines  by  Bliss  and  Cameron.  Crown  is  experi¬ 
menting  on  a  new  machine  for  this  operation  and  ex¬ 
pects  to  have  this  ready  shortly.  Following  these  are 
the  31  can-making  lines,  running  the  width  of  the 
building,  except  for  80  feet  at  the  end,  which  is  used 
for  storage  packing.  At  the  northwestern  corner  the 
Research  Department,  40x120  feet,  is  located. 

At  the  southern  end  of  the  building,  in  which  direc¬ 
tion  the  lines  run,  there  is  trackage  for  13  freight  cars. 
Along  a  portion  of  this  side,  and  also  along  the  western 
side  of  main  section,  will  be  constructed  a  truck  loading 
ramp.  There  is  room  here  to  add  new  wings  if 
necessary. 

The  roof  is  of  daylight  construction  with  special 
glass  that  lets  in  the  light  yet  prevents  the  direct  sun 
rays  from  coming  through.  The  flat  surface  of  the 
roof  is  of  steel  covered  with  2  inches  of  cork  of  Crown 
Cork  &  Seal  manufacture,  which  is  in  turn  covered 
with  pitch. 

All  of  the  machinery,  every  piece  new,  is  of  the  most 
modern  design  and  driven  by  individual  motors,  elimi¬ 
nating  the  necessity  for  shafting.  Angelus  new  closing 
machines  with  Crown  improvements,  are  to  be  fur¬ 
nished  canners. 

Canners  are  now  being  offered  a  refund  on  1936 
and  an  8  per  cent  reduction  in  1937  prices  by  the  estab¬ 
lished  companies  to  meet  the  new  prices  quietly  estab¬ 
lished  by  Crown  in  the  early  summer  of  this  year. 

(Contmued  on  page  28) 
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Did  You  Use  A 

ROD  CORN  WASHER 

for  your  Whole  Grain  Com? 
If  noC  write  us  and  let  us 
show  you  how  to  improve  your 
pack, 

THE  SINCLAIR-SCOTT  CO. 

“TAe  Original  Grader  House*^ 


BALTIMORE 


MARYLAND 


Artistic 

I^LS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

©ALTIMORE.MD. 


Save 


the  small  fancy  peas 

by  using 

HAMACHEK 

Ideal 

VINERS 


The  gentle  beating  of  vines  by  the  curved, 
forwardly  inclined  beaters,  one  of  the  many 
patented  features  of  Hamachek  Ideal  Viners, 
threshes  the  peas  more  thoroughly  out  of  the 
vines  with  a  minimum  of  breakage,  saving  not 
only  a  greater  percentage  of  peas,  but  a  far 
greater  percentage  of  the  smaller  sized  fancy 
peas.  Continuous  agitation  of  the  vines, 
another  patented  feature,  shakes  out  and 
saves  any  liberated  peas  falling  upon  them. 

The  result: — 

1—  MORE  PEAS  SAVED 

2—  MORE  fancy  PEAS  SAVED 

3—  A  MINIMUM  of  SPLITS 

means  much  additional  profit  to  users  of 
Hamachek  viners. 

FRANK  HAMACHEK 
MACHINE  CO. 


KEWAUNEE, 


WISCONSIN 


Also  Manufacturers  oj 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS 
AND  CHAIN  ADJUSTERS 
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Plain  •  Inside  Enameied  •  Lithographed 

also 

ER  CANS  •  DRY  PACKAGE  CANS 

Plain  and  Plain  and 

Crown  Top  Lithographed 


OIL  and  GREASE  CANS 


SPECIALTIES 


#  Our  new,  modern  plant,  equipped  with  the  latest  and  most  effieient 
maehinery  provides  unsurpassed  produetion  facilities.  Packers  Cans  for 
1937  sold  f.  o.  b.  Philadelphia,  Baltimore  and  other  selected  points. 


WE  OFFER  A 

COMPLETE,  INDEPENDENT  AND  HELPFUL 

SERVICE 


Division  CROWN  CORK  SEAL  COMPANY 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Goods  Are  Selling — Moving  By  Rail  and  Water  and  Even  All 
Rail — Retail  Demand  and  Buying  at  Six-Year  High  Point 

Goods  are  moving — There  has  been  rather 
too  much  made  of  the  “quietness”  in  the  market. 
Goods  are  not  selling  as  they  did  in  the  feverish 
days  of  the  early  Fall,  but  they  are  selling,  and  even 
in  spite  of  the  shipping  strike  which  has  hurt,  how¬ 
ever.  As  evidence  of  this  note  that  water  and  rail 
shipments,  via  Gulf  ports,  has  come  back  to  life  as  in 
days  of  old.  And  there  have  been  not  a  few  all  rail 
shipments,  and  plenty  of  goods  are  rolling  East  in 
this  manner  today.  All  of  which  means  that  the  heavy 
demand  of  the  retailers  has  forced  distributors  to 
replenish  stocks,  and  they  are  doing  so. 

The  only  set  of  canners  who  may  be  grumpy  about 
lack  of  satisfactory  sales  is  the  tomato  canner;  but 
even  there  it  is  more  apparent  than  real.  The  re¬ 
tailers  are  using  canned  tomatoes  as  the  cheapest  food 
item  in  their  list,  and  they  are  shoving  them  over  the 
counter  in  huge  total  quantities,  and  stocks  are  being 
steadily  reduced.  If  tomato  canners  would  but  show 
some  backbone  in  prices  they  would  move  even  more 
quickly;  and  the  disturbing  elements  who  have  kept 
tomato  prices  low  must  be  about  out  of  stocks,  unless 
you,  as  a  tomato  canner,  have  been  selling  to  them.  In 
nearly  every  section  of  the  country  tomato  prices  are 
firmer  if  not  higher,  and  in  no  section  are  prices  as 
low  as  they  are  here  in  this  Tri-State  region. 

Wholesale  grocers  and  distributors  report  business 
as  very  active,  and  they  are  well  pleased  with  the  way 
the  retailers  are  taking  the  stocks.  They  feel  that  they 
will  be  obliged  to  restock  before  inventory  time,  be¬ 
cause  they  are  getting  too  low.  Investigation  shows 
that  department  store  business  for  November  was 
better  than  it  has  been  in  six  years,  and  the  natural 
expectation  is  that  December  business  will  far  surpass 
November.  Not  much  wonder,  then,  that  foods  are 
enjoying  brisk  demand  from  the  public. 

Of  course,  this  is  not  the  time  of  year  to  expect  heavy 
demand  upon  the  canners  for  canned  foods,  yet  any 
canner  contacted  tells  you  that  his  shipping  crew  is 
kept  unusually  busy  shipping  on  old  orders,  and  on 
new.  It  will  not  be  long  now  before  replacement  orders 
will  be  coming  in  great  volume,  and  by  the  same  token, 
not  long  before  better  prices  will  rule  on  all  goods. 
One  sure  bet  is  that  buyers  will  go  to  the  Convention 
armed  with  orders  to  get  their  share  of  the  remaining 
stocks,  and  if  the  canners  do  not  cash  on  this  drive, 
it  will  be  their  own  fault.  But  it  will  take  “guts”  to 
stand  against  the  buyers  and  the  brokers  who  try 


to  take  the  goods  away  at  their  own  prices.  Watch 
and  see  what  comes  out  of  it. 

If  you  find  orders  scarce,  don’t  worry;  just  go  in 
for  a  real  Christmas,  and  take  the  time  to  enjoy  the 
Christmas  present  you  have  gotten,  or  are  getting,  in 
the  rebate  on  can  prices.  That  is  a  Robinson-Patman 
present  that  you  never  expected. 

As  a  matter  of  fact  canners  have  been  so  busy  with 
conventions  that  we  do  not  see  how  they  find  time  to 
worry  about  market  conditions.  Just  stand  pat  and 
you  will  find  the  market  come  around  to  you. 

There  is  little  or  no  canning  going  on,  except  the 
winter  packs  which  are  on  the  tables  daily.  And  so 
far  as  price  changes  in  the  market,  what  have  been 
made  on  this  week’s  pages  are  more  adjustments,  to 
a  narrower  range,  than  actual  changes.  Bottom  prices 
have  moved  up  nearer  the  top  ones,  and  there  is  no 
weakness  anywhere,  despite  rumors  and  attempts  to 
influence  the  market  for  some  favorite  buyer. 

The  industry  is  set  for  one  of  the  happiest 
Christmases  it  ever  had,  and  who  is  more  entitled  to 
this  treat  than  the  canners?  But  the  supply  men  are 
also  in  on  this,  for  the  whole  industry  is  enjoying 
prosperity. 

When  we  began  this  Review  our  intention  was  to 
re-state  prices  on  each  item,  with  the  necessary  brief 
comments;  but  what  is  the  use  giving  here  what  you 
have  in  better  form  on  the  market  pages !  And  if  you 
must  have  detailed  market  reviews,  you  have  them 
about  each  prominent  market  of  the  country  under 
the  different  heads.  These  should  be  read,  of  course, 
to  get  the  full  picture  of  the  canned  foods  situation 
for  the  week. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Demand  Quiet  But  Not  Dead — ^Water  and  Rail  Shipments 
Becoming  Numerous — More  Buying  Before  Inventory  Time — 
Grabbing  at  Soft  Spots — Interest  in  Spinach 

New  York,  December  11, 1936. 

HE  SITUATION — ^With  the  cutting  down  of  ship¬ 
ments  of  canned  foods  from  the  West  Coast  inten¬ 
sifying  the  situation,  the  local  market  is  entering 
the  “holiday  doldrums”  a  little  earlier  than  usual  this 
year,  and  trade  during  the  week  has  been  quiet.  This 
does  not  necessarily  indicate  a  protracted  damming  of 
demand,  on  the  contrary,  it  is  apparent  thus  early  that 
many  distributors  will  probably  be  forced  back  into  the 
market  before  inventory  time  to  make  needed  replace- 
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ments.  While  purchases  have  been  heavy  this  season, 
demand  has  more  than  kept  pace  with  this  acceleration 
in  distributor  buying,  so  that  jobbers’  stocks  are  not  as 
large  as  popularly  supposed.  Another  indication  of  the 
inherent  firmness  in  the  market  is  the  increasing  move¬ 
ment  of  West  Coast  canned  foods  to  the  Eastern  Sea¬ 
board  via  rail  and  water,  rail  to  Houston  and  water  to 
New  York.  Only  a  pressing  demand  for  supplies  could 
influence  distributors  to  utilize  rail  movement. 

THE  OUTLOOK — The  near-term  outlook  would 
appear  to  favor  a  gradual  quickening  in  buying  interest 
toward  the  year-end,  with  the  market  hitting  its  real 
stride  during  the  progress  of  the  Chicago  conventions. 
Many  buyers  are  banking  on  the  restiveness  of  some 
canners  to  bring  about  price  dips  just  around  inventory 
time,  and  plan  to  time  their  first  replacement  buying 
for  this  anticipated  development.  Canners,  notably 
some  in  the  South,  are  notorious  in  the  trade  for  their 
Santa  Claus  complexes,  and  buyers  are  counting  upon 
them  to  run  true  to  form  this  year. 

TOMATOES — Southern  canners  are  offering  for 
prompt  shipment  at  40  cents  for  Is,  65  cents  for  2s, 
90  cents  for  2V2S,  $1.00  for  3s,  and  $2.85  for  10s,  all 
f.  o.  b.  cannery,  with  demand  routine.  It  is  a  safe 
guess  that  the  market  in  the  first  quarter  of  1937  will 
go  materially  higher.  Midwest  canners  are  getting  a 
good  movement  around  7214  cents  for  2s,  with  2I/2S  at 
$1.00  and  10s  at  $3.25.  Just  why  the  midwest  pack 
should  command  a  premium  over  eastern  standards  is 
a  question  best  answered  by  comparing  the  selling 
policies  of  canners  in  the  two  regions.  The  California 
market  is  neglected  due  to  the  difficulty  in  moving 
goods. 

CORN — Here  again,  there  is  quite  a  spread  between 
prices  for  southern  standards  and  comparable  packs  in 
the  midwest.  Southern  packers  are  offering  standard 
crushed  at  as  low  as  821/0  cents,  without  attracting 
much  buying  enthusiasm,  while  midwest  canners  hold 
at  90  to  921/0  cents,  and  reputedly  are  getting  business 
at  those  figures. 

PEAS — The  market  is  less  firm  and  some  soft  spots 
are  developing  on  standards  in  the  midwest.  Buyers 
are  rounding  out  their  assortments  while  this  condition 
prevails.  It  is  generally  believed  that  developments  at 
the  January  conventions  in  Chicago  will  point  to  higher 
prices  for  1937  pack  peas  than  prevailed  during  the 
current  year,  and  such  a  development  logically  would 
have  its  influence  upon  the  spot  market  position. 

CALIFORNIA  FRUITS — Some  business  in  fruits 
for  cannery  shipment  has  been  closed  during  the  past 
fortnight,  with  immediate  shipment,  via  rail  and  water, 
specified  in  some  sales.  This  is  notably  true  of  No.  10 
goods,  which  are  urgently  wanted  here  on  some  grades. 
Offerings  of  fruits  in  table  sizes  in  the  resale  market 
are  less  plentiful  than  was  the  case  a  month  ago,  and 
with  the  maritime  workers’  strike  still  dragging  out, 
the  supply  situation  promises  to  become  a  more  impor¬ 
tant  market  factor  after  the  turn  of  the  year.  The 
long  tieup  of  intercoastal  shipments  of  canned  fruits 
has  had  surprisingly  little  effect  upon  the  price  struc¬ 
ture  in  California  markets,  indicating  the  existence  of 
a  fairly  healthy  undertone  for  the  entire  market.  Of 


the  fruit  line,  pears  alone  appear  to  be  showing  a 
weakening  tendency  at  the  moment. 

SALMON — Prices  show  a  steady  tone,  with  business 
for  coast  shipment  still  limited.  Distributors  covered 
in  fair  volume  prior  to  the  outbreak  of  the  maritime 
strike,  but  are  expected  to  require  additional  supplies 
for  the  Lenten  season,  by  which  time,  it  is  hoped,  the 
marine  strike  will  be  history. 

SPINACH — Southern  pack  spinach  is  commanding 
more  interest  among  buyers  locally,  due  to  the  strike 
situation,  and  a  little  buying  is  currently  reported 
around  80  cents  for  2s,  $1.10  for  2l^s,  and  $3.60  for 
10s.  These  are  all  inside  prices,  with  canners  whose 
brands  are  more  highly  regarded  asking  substantially 
higher  levels. 

HOLIDAY  LINES — Jobbers  locally  have  been  buy¬ 
ing  No.  10  holiday  lines  in  good  volume  in  recent  weeks, 
and  indications  point  to  one  of  the  best  seasons  in  years 
for  these  lines,  with  a  shortage  of  specialties  indicated. 
Pumpkin  is  moving  well  at  full  prices,  and  the  general 
line  of  fruits,  notably  in  the  pie  grade,  are  also  in 
demand  at  strong  prices. 

CONVENTIONS — According  to  talk  along  Hudson 
Street,  New  York  will  be  represented  at  the  canners, 
brokers,  and  wholesale  grocers  conventions  in  Chicago 
next  month  more  largely  than  for  years  past.  Elimina¬ 
tion  of  convention  fare  privileges  by  the  railroads 
apparently  will  not  have  any  adverse  effect  this  season. 
Both  the  Pennsylvania  and  New  York  Central  are 
planning  “convention  specials”  for  the  January 
gatherings. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  ‘‘The  Canning  Trade" 

Outgo  of  Goods  From  Wholesaler  to  Retailer  Very  Good — 
Tomatoes  Strengthen  Up — Beans  Scarce — Peas  Wait  Turn  of 
Year — Corn  Holding  Interest — Fruit  Buyers 
Waiting — A  Patman  Law  Result 

Chicago,  Ill.,  December,  11,  1936. 

ENERAL  MARKET — Canned  foods  are  some¬ 
what  dull  but  not  any  more  so  than  is  usual  at 
this  season  of  the  year.  Distribution  from 
jobber  to  retailer  and  from  chain  to  their  units  goes 
on  apace  and  in  a  very  satisfactory  manner.  Pre¬ 
holiday  details  are  being  covered  early  and  everyone 
is  anticipating  a  large  volume.  Shipments  against 
contracts  are  still  coming  in  but  as  a  whole,  the  trade 
seem  well  covered  at  least  for  immediate  wants. 

TOMATOES — The  market  continues  unchanged.  A 
few  jobbers  are  beginning  to  scout  around,  trying  to 
purchase  advantageously  for  shipment  and  billing 
immediately  after  the  turn  of  the  year,  but  are  meeting 
with  stubborn  resistance  on  the  part  of  canners  when 
it  comes  to  price.  No.  2  standards  in  this  district  are 
held  firmly  at  721/2  cents  to  75  cents ;  No.  2i/^  standards 
$1.00  and  No.  10  standards  at  $3.25  to  $3.50  f.  o.  b. 
factory. 
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GREEN  AND  WAX  BEANS— No.  2  tin  standard 
as  well  as  extra  standard  cut  green  and  cut  wax  beans 
are  scarce  throughout  Michigan  and  Wisconsin.  The 
local  trade  are  looking  to  the  East  as  well  as  New  York 
State  as  a  basis  of  supply.  Some  business  on  No.  2 
standard  cuts  was  recorded  at  80  cents  f.  o.  b.  Penn¬ 
sylvania  factory. 

PEAS — The  market  is  drifting  along  with  little  or 
nothing  to  mention  of  outstanding  interest.  Canners 
generally  realize  that  there  will  not  be  much  of  a  de¬ 
mand  for  their  spots  until  after  the  first  of  the  year. 

CORN — The  market  continues  as  reported  in  this 
column  last  week,  unusually  active  for  this  season. 
That  does  not  mean  that  buying  is  on  a  large  or  broad 
scale  but  sufficient  interest  is  noted  to  make  for  the 
activity  referred  to.  It  is  now  becoming  difficult  to 
obtain  No.  2  standard  corn  in  either  Wisconsin,  Indiana 
or  Ohio  at  less  than  92  cents. 

Saw  a  nice  pack  the  other  day  of  No.  2  mixed  sweet 
corn  and  field  corn.  The  canner  did  a  mighty  good 
job  of  it.  It  was  priced  at  80  cents  factory.  Chicago 
jobbers  do  not  take  kindly  to  these  mixtures  and  very 
little  is  sold  here,  including  the  straight  field  corn. 

CALIFORNIA  FRUITS — Ever3i;hing  seems  to  be 
quiet  on  this  front  and  the  trade  are  content  to  drift 
along  and  not  take  in  any  further  shipments  from  the 
Pacific  Coast  until  after  January  1st. 

THE  ROBINSON-P ATMAN  LAW— Canners  gen¬ 
erally  should  feel  more  kindly  to  the  Robinson-Patman 
federal  statute  for  after  all,  it  enabled  them  to  obtain 
a  refund  on  their  can  purchases  of  the  present  year,  a 
refund  little  dreamed  of  six  months  ago.  The  local 
trade  have  been  advised  that  all  cans  billed  and  paid 
for  since  June  19th  last,  will  be  or  have  already  been 
rebated  and  readjusted  to  a  new  scale  whereby  the  big 
fellow  will  not  have  the  advantage  over  the  medium  or 
small  fellow. 

Why  not  give  credit  where  credit  is  due.  Certainly 
a  law  like  that  of  the  Robinson-Patman  never  would 
have  passed  a  Republican  Congress,  judged  strictly  by 
the  record  of  such  Congresses  over  the  years  gone  by. 
What  do  you  say? 

ROYAL  BLUE  STORES — This  firm  is  one  of  our 
leading  independent  co-operative  grocery  jobbers.  The 
firm  is  expending  approximately  $250,000  in  additions 
to  its  main  plant.  This  new  building  is  of  concrete 
and  steel  construction,  finished  with  terra  cotta  and 
face  brick.  It  will  increase  the  company’s  shipping 
facilities  200  per  cent.  The  Royal  Blue  Stores  occupy 
a  unique  position  in  our  market  and  everyone  is  pleased 
to  see  them  make  continued  favorable  progress. 

THE  1937  CONVENTION— Reports  from  head¬ 
quarters  of  the  Canning  Machinery  and  Supplies 
Association  are  that  the  Convention  next  month  will 
be  the  largest  yet  held.  More  hotel  reservations  have 
confronted  the  committee  than  ever  before  and  ap¬ 
parently  more  men  have  signified  intention  of  being 
here. 

It  is  unfortunate  that  the  Hotel  Stevens  will  not  be 
able  to  accommodate  as  many  as  in  the  past.  That 
hotel  has  three  of  its  floors  now  reserved  for  per¬ 
manent  guests. 


More  floor  space,  however,  has  been  accorded  for  the 
exhibitions  and  everyone  will  be  glad  to  have  that 
information. 

THE  JUICE  AGE — ^You  have  read  about  the  Jazz 
Age  but  those  in  the  food  business  maintain  that  this 
is  the  Juice  Age.  It  would  seem  that  way.  “New  York 
Stater”  in  his  column  the  other  week  mentioned  about 
the  Hawaiian  pineapple  juice  pack  of  this  year  of 
approximately  five  million  cases.  Add  to  that  a  pos¬ 
sible  pack  this  year  of  ten  million  cases  of  tomato  juice. 
Then  at  least  one  million  cases  of  orange  juice  and 
other  citrus  juices  as  packed  in  California.  Then  what 
about  the  orange,  grapefruit  and  the  combination  of 
orange-grapefruit  juice  as  packed  in  Texas  and 
Florida?  Some  tonnage,  isn’t  it?  Then  there  is  prune 
juice  and  the  latest  item  in  the  field — apricot  juice. 
Possibly  some  have  been  overlooked.  Anyway,  you  will 
agree — it  is  a  Juice  Age,  is  it  not? 

THE  OLD  TIMER — (Continued  from  last  week)  — 
“Guess  you  have  said  enough  in  The  Canning  Trade 
about  the  American  Chamber  of  Horrors.”  That  was 
the  greeting  Old  Timer  accorded  your  correspondent 
when  calling  on  him  last  evening.  “Let’s  change  the 
subject,”  said  he. 

“You  know  there  is  published  weekly  down  in  St. 
Louis  a  trade  paper  known  as  the  Interstate  Mer chant  1 
Well  if  you  don’t,  you  ought  to  send  the  editor  a  $2.00 
note  and  read  it  each  and  every  time.  That  newspaper 
man  knows  his  onions  and  no  maybe.  You  know  there 
was  quite  a  fight  out  in  California  at  the  last  election 
and  the  chains  won  out.  The  independent  merchants 
of  that  State  are  now  up  in  arms  against  the  news¬ 
papers  and  various  Chambers  of  Commerce  for  having 
backed  the  chain  stores  in  beating  the  law  and  taking 
a  partisan  stand,  all  of  which  should  remind  us  that 
the  newspapers  are  published  for  the  purpose  of  dis¬ 
seminating  news  and  incidently  true  news.  That’s  a 
subject  that  one  could  digress  on  at  great  length, 
isn’t  it?”  (Continued  next  week.) 

jt 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Louisiana  the  Shrimp,  Oyster  and  Game  Region — Conservation 
That  Would  Not  Work — Shrimp  Prices  Way  Up — Good  Move¬ 
ment  of  Oysters — Prices  on  Oysters  and  on  Snap  Beans 

Mobile,  Ala.,  December  10, 1936. 

SHRIMP — No  let-up  in  the  efforts  of  the  canneries 
to  pack  shrimp,  but  the  shrimp  have  let-up  on  the 
canneries  and  for  the  most  part  they  have  steered 
clear  of  the  coast.  This  is  particularly  true  of  Alabama 
and  Mississippi  coasts  where  there  have  been  very  few 
shrimp  caught  this  year. 

Louisiana  with  its  many  bays,  lakes,  bayous,  creeks, 
marshes  and  swamps  is  the  big  sea  food  and  game 
producing  area  of  the  South. 

Biloxi,  Mississippi,  has  the  greatest  number  of  sea 
food  canneries  in  the  South  and  turns  out  the  biggest 
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pack,  but  it  draws  the  bulk  of  its  supply  of  raw  ma¬ 
terial  from  the  Louisiana  Marsh,  which  has  been  the 
case  for  many  years  back. 

Several  times,  the  State  of  Louisiana,  through  its 
conservation  department  has  tried  to  get  the  Biloxi 
canneries  to  move  their  plants  to  the  Louisiana  Marsh, 
and  have  even  gone  so  far  as  to  pass  laws  prohibiting 
the  taking  of  shrimp  and  oysters  out  of  the  State,  in 
order  to  encourage  the  building  of  canneries  in  the 
Louisiana  Marsh,  but  the  Mississippi  canneries  have 
fought  these  laws  in  the  courts  and  the  Supreme  Court 
ruled  that  no  State  could  pass  a  conservation  law  to 
stop  the  interstate  movement  of  any  commodity,  unless 
all  of  said  commodity  was  needed  and  all  of  it  con¬ 
sumed  within  the  State  and  not  shipped  out  of  the 
State.  In  other  words,  the  conservation  laws  passed 
by  the  State  of  Louisiana  could  not  be  construed  as 
conservation  measures  unless  the  shipment  of  shrimp 
and  oysters,  either  raw  or  canned,  was  stopped  from 
leaving  the  State.  In  this  case,  neither  the  Louisiana 
dealers  nor  canners  could  ship  shrimp  nor  oysters  out 
of  the  State;  but  as  the  production  of  shrimp  and 
oysters  is  far  greater  than  the  State  of  Louisiana  could 
consume,  the  State  of  Louisiana  abandoned  its  efforts 
to  force  the  Biloxi  factories  to  move  into  Louisiana 
and  instead  decided  to  obtain  a  revenue  by  licensing 
the  out  of  the  State  fishing  boats  that  fished  in 
Louisiana  waters  and  also  by  collecting  a  tax  on  each 
barrel  of  shrimp  and  oysters  taken  out  of  Louisiana. 
In  order  to  facilitate  matters,  the  Louisiana  Conserva¬ 
tion  Commission  established  an  office  in  Biloxi  to  collect 
the  license  and  taxes  and  this  office  is  still  maintained 
there. 

The  price  of  canned  shrimp  is  $1.40  per  dozen  for 
No.  1  small;  $1.45  for  No.  1  medium,  and  $1.55  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — Spots  have  moved  in  good  volume  and 
are  firmly  held. 

We  had  some  more  rain  this  week,  and,  as  the 
weather  is  cold,  oysters  are  improving  every  day  to 
the  extent  that  in  another  month  they  should  be  real 
fat. 

The  canning  of  oysters  is  scheduled  to  start  right 
after  New  Years  and  about  the  first  part  of  February, 
the  pack  should  be  at  its  peak. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
four  ounce;  $1.10  for  five  ounce,  and  $2.20  for  ten 
ounce,  f.  o.  b.  cannery. 

SNAP  BEANS — The  bean  pack  of  this  section  was 
not  sufficient  to  cause  worry  to  any  other  producing 
section  of  the  country,  because  the  Fall  pack  is  in¬ 
variably  light  and  this  year  was  no  exception. 

The  price  of  cut  stringless  beans  is  90  cents  per 
dozen  for  No.  2  and  $4.25  for  No.  10,  f.  o.  b.  factory. 
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CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Rail  Shipments  Crowing — Predictions  Trouble  Will  Be  Over  By 
Christmas — Lack  of  Rain  Causing  Trouble — But  Little  Business 
Passing — Prices  Holding  Firm — Drought  Cutting  Down  Spinach 
Yield — ^Tomato  Crowers  to  Meet 

San  Francisco,  Calif.,  December  10,  1936. 

ORE  RAIL  SHIPMENTS— Every  day  the 
maritime  strike  continues  the  day  of  rail  ship¬ 
ments  of  Pacific  Coast  canned  products  on  an 
extended  scale  becomes  that  much  nearer.  No  actual 
shortage  is  reported  from  any  important  distributing 
centers,  but  stocks  are  melting  away  and  replenish¬ 
ment  will  soon  become  necessary.  Rail  shipments  are 
growing  all  the  time,  especially  by  way  of  Sunset-Gulf 
lines,  and  must  soon  become  general,  unless  the  strike 
is  brought  to  an  end.  This  is  quite  a  serious  matter 
to  the  buyer  who  made  large  commitments  but  much 
of  whose  purchases  are  still  on  the  Coast.  The  Pacific 
Northwest  probably  has  a  greater  percentage  of  its 
pack  still  in  cannery  warehouses  than  has  California 
as  apples  and  pears  come  on  later  in  the  season  than 
many  of  the  fruits  packed  further  south.  Predictions 
are  being  made  that  the  shipping  trouble  will  be 
settled  before  Christmas  and  it  is  hoped  that  these  are 
based  on  facts  instead  of  wishes. 

DRY — The  lack  of  rain  in  northern  and  central 
California  has  caused  considerable  damage  and  has 
interfered  with  the  winter  pack  of  vegetables  to  a 
noticeable  extent.  The  crop  of  brussels  sprouts  in 
San  Mateo  County  has  been  damaged  to  the  extent  of 
at  least  twenty  per  cent  and  the  Elmhurst  Packing 
Company  has  been  compelled  to  suspend  operations. 
Planting  of  fall  crops  has  been  delayed  so  long  that 
many  vegetables  will  reach  the  market  next  spring 
far  behind  schedule. 

MARKET — Very  little  trading  in  canned  products 
is  being  done  and  where  cannery  and  brokerage  offices 
were  rushed  with  business  two  months  ago,  with  staffs 
unable  to  handle  details  with  the  usual  promptness, 
dullness  now  prevails.  In  spite  of  the  little  business 
being  done,  prices  remain  firm  in  most  instances,  with 
quotations  tending  upward  rather  than  otherwise. 
Bankers  understand  the  situation  in  which  canners 
find  themselves  and  are  granting  extensions  quite 
generally.  There  are  no  distress  offerings  and  none 
are  expected. 

SPINACH — The  quality  of  winter  pack  spinach  has 
not  been  improved  by  the  dry  season,  and  the  quantity 
has  been  cut  down  quite  noticeably.  The  pack  will 
prove  a  small  one  and  will  have  no  effect  on  prices 
prevailing  for  the  spring  quality.  For  the  latter, 
$1.20  for  No.  2i/4s  is  the  lowest  quotation,  with  most 
holders  asking  5  cents  more.  This  is  quite  a  difference 
from  the  opening  prices  of  less  than  $1.00. 

GRAPEFRUIT — Spot  prices  on  grapefruit  and 
grapefruit  juice  have  eased  off  in  sympathy  with  lower 
(CorUimusd  on  page  28) 
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GRAMS  of  INTEREST 


CALUMET-DUTCH  PACKING  COMPANY  of  Sheboygan, 
Wisconsin,  has  purchased  the  canneries  of  the  J.  E. 
De  Master  Company  at  Belgium  and  Sheboygan  Falls, 
Wisconsin,  and  will  operate  these  plants  in  1937.  This 
gives  the  company  four  factories  located  at  Cedar 
Grove,  Brillion,  Belgium  and  Sheboygan  Falls,  pack¬ 
ing  peas,  corn,  beans,  beets  and  carrots. 


CHANGE  THE  CALENDAR  of  your  Convention  dates, 
for  the  Ozark  Canners  Association  Convention,  to 
January  6  and  7,  as  they  have  advanced  the  meeting 
date  one  day. 

THE  CALIFORNIA  PACKING  CORPORATION  and  Libby, 
McNeill  &  Libby  inaugurated  a  five-day  week  at  their 
San  Francisco  offices  the  first  of  December,  these 
places  of  business  being  closed  Saturdays.  The  move¬ 
ment  is  expected  to  become  quite  general  in  the 
industry. 

• 

G.  L.  THOMAS,  JR.,  has  taken  over  the  canning  plant 
at  Buckeystown,  Md.,  and  will  operate  it  the  coming 
year  on  peas  and  corn.  There  is  an  interesting  story 
connected  with  this  old  and  well  known  canning  point. 
Lilly  Pons,  the  great  operatic  star,  visited  there  this 
summer  to  inspect  the  lily  ponds  named  after  her,  and 
now  they  have  changed  the  post  office  name  to  Lilypons, 
Maryland. 

• 

PERMITS  FOR  the  establishments  of  fish  canneries  and 
reduction  plants  at  Richmond,  Calif.,  have  been 
granted  to  the  Redondo  Fish  Co.,  the  Union  Fish  Co. 
and  the  San  Pablo  Fish  Co. 


A  NEW  WAREHOUSE,  doubling  the  size  of  the  present 
space,  is  being  built  by  the  Blue  Mountain  Canneries, 
Inc.,  at  Dayton,  Wash.  Pea  canning  is  growing  so 
rapidly  in  that  northwestern  region  that  each  year  is 
forcing  enlargements  of  both  factory  and  warehouse. 

• 

FOREST  J.  MAYNARD  CO.  announce  the  opening  of  sales 
offices  at  204  Davis  St.,  San  Francisco,  offering  a  full 
line  of  California  canned  fruits  and  vegetables.  This 
began  as  of  December  1st. 

• 

WAGE  ADVANCES — Curtice  Bros.  Co.,  of  Rochester, 
N.  Y.,  have  joined  the  procession  of  higher  wages  for 
their  employes,  having  declared  payable  this  month  a 
3  per  cent  wage  bonus  to  all  employes,  together  with  a 
preferred  stock  dividend. 

• 

CANNERY  WORKERS  in  San  Jose,  Calif.,  and  vicinity, 
one  of  the  most  important  canning  districts  in  the 
State,  have  been  granted  a  ten  per  cent  increase  in 
pay.  Only  a  limited  number  of  workers  will  be  affected 
at  once,  but  several  thousand  will  be  benefitted  when 
the  new  season  opens. 


THE  CROWN  CAN  COMPANY  of  Philadelphia  (Division 
of  Crown  Cork  &  Seal  Co.  of  Baltimore)  have 
announced  the  appointment  of  Baker  &  Thames  of 
Jacksonville,  Florida,  as  sales  agents  for  that  State 
for  their  entire  line  of  all  types  of  metal  containers. 

This  new,  modern  plant  of  The  Crown  Can  Company 
is  equipped  with  the  latest  and  most  efficient  ma¬ 
chinery  providing  unsurpassed  production  facilities. 

Many  important  innovations  are  in  process  of  de¬ 
velopment,  all  with  the  same  objective,  namely  higher 
quality  containers  for  all  canning  requirements. 

E.  PRITCHARD,  INC.,  Bridgeton,  N.  J.,  sent  out  invita¬ 
tions  to  attend  the  opening  of  the  new  office  building 
at  3  P.  M.  Saturday,  December  12th.  The  cornerstone 
will  be  laid  by  the  Hon.  Linwood  W.  Erickson,  Mayor 
of  the  City  of  Bridgeton.  A  bronze  memorial  to  the 
founder,  Edward  Pritchard,  will  be  unveiled  by  the 
Rev.  James  S.  Holland.  All  buildings  will  be  open  for 
inspection  between  1  and  4,  and  refreshments  will  be 
served. 

• 

FROM  THE  “TWENTY-FIVE  YEARS  AGO  TODAY”  COlumn 
of  the  San  Francisco  Chronicle  one  learns  that  on 
November  28th,  1911,  Elmer  E.  Chase,  fruit  packer 
and  president  of  the  San  Jose  Board  of  Education, 
took  the  part  of  the  Mikado  in  the  Gilbert  and  Sullivan 
opera  of  that  name  in  a  performance  by  the  San  Jose 
Lodge  of  Elks.  We’ll  wager  he  made  a  highly  credit¬ 
able  showing. 

• 

THE  SECOND  ANNUAL  MEETING  of  the  Preserve  Sec¬ 
tion  of  the  Canners  League  of  California  will  be  held 
at  San  Francisco,  December  18th,  this  taking  the  form 
of  a  dinner  gathering.  The  election  of  officers  will  be 
a  feature  of  the  business  program. 

• 

A  STRIKE  OF  A  MONTHS’  duration  came  to  an  end  a 
few  days  ago  when  two  thousand  sardine  fishermen  in 
Southern  California  announced  that  they  would  re¬ 
turn  to  work.  Members  of  the  Italian  Fishermen’s 
Protective  Association  and  Deep  Sea  and  Purse  Seine 
Fishermen’s  Association  reportedly  signed  an  agree¬ 
ment  whereby  the  members  of  the  Italian  group  would 
join  the  Deep  Sea  group.  The  latter  organization 
walked  out  in  protest  against  canners  employing  mem¬ 
bers  of  the  unrecognized  Italian  organization.  About 
three  thousand  cannery  workers  were  affected  by  the 
strike. 

• 

HENRY  A.  WALLACE,  Secretary  of  the  United  States 
Department  of  Agriculture,  was  a  visitor  at  San 
Francisco  this  week,  accompanied  by  H.  R.  Tolley, 
head  of  the  agricultural  section  of  the  U.  S.  Division 
of  Soil  Conservation.  Later  in  the  week  he  was  to 
address  a  meeting  of  the  Farm  Bureau  Federation  at 
Los  Angeles. 
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AN  INITIATIVE  MEASURE  designed  to  curb  the  activi¬ 
ties  of  out-of-the-state  fishing  boats  in  California 
waters  has  been  presented  to  Secretary  of  State  Frank 
C.  Jordan.  The  measure  is  the  first  of  its  kind  in  the 
history  of  the  State  to  use  this  procedure  in  seeking 
the  passage  of  a  new  law.  The  measure  would  prohibit 
the  operation  in  State  waters  of  fishing  boats  which 
deliver  fish  to  points  outside  State  waters,  unless  such 
delivery  is  permitted  by  the  State  Fish  and  Game 
Commission.  The  proposal  must  be  acted  on  by  the 
Legislature  within  forty  days  and  should  its  approval 
be  refused  must  be  submitted  to  a  vote  of  the  people. 
It  is  designed  to  curb  the  activities  of  boats  which  take 
sardines  in  State  waters  and  deliver  them  to  reduction 
ships  anchored  outside  State  or  Federal  jurisdiction. 

Jt  jc 

CALIFORNIA  MARKET 

(Continued  from  page  26) 

prices  on  futures.  For  the  fruit,  quotations  are  now 
50  and  52 cents  for  the  8  oz.  size,  90  cents  and  $1.00 
for  No.  2s  and  $2.90  and  $3.10  for  No.  5s.  Juice  is 
quoted  at  70  to  80  cents  for  No.  2s  and  $2.15  to  $2.35 
for  No.  5s. 

OLIVES — Sales  of  California  ripe  olives  for  the 
first  eleven  months  of  the  year  showed  a  gain  of  24 
per  cent  over  the  corresponding  period  of  last  year. 
A  large  proportion  of  the  pack  is  consumed  on  the 
Pacific  Coast,  with  the  home  State  affording  the  best 
market,  but  it  is  steadily  gaining  in  popularity  else¬ 
where.  Stocks  on  hand  the  first  of  November  were 
about  100,000  cases  less  than  a  year  ago  and  with  a 
small  crop  being  harvested  there  is  no  danger  of  an 
unwieldy  surplus  piling  up. 

TOMATO  GROWERS  MEET — A  meeting  of  to¬ 
mato  growers  and  tomato  canners  will  be  held  at 
Berkeley  December  15  under  the  auspices  of  the  Cali¬ 
fornia  Farm  Bureau  Federation.  The  meeting  was 
arranged,  following  a  conference  between  A.  G. 
Franklin,  chairman  of  the  growers’  organization,  and 
Major  W.  S.  Everts,  of  the  Canners’  League  of  Cali¬ 
fornia.  Growers  have  announced  that  they  would  de¬ 
mand  a  minimum  of  $15  a  ton  for  canning  tomatoes 
next  season,  and  some  have  advised  that  they  would 
not  plant  crops  until  contracts  had  been  signed. 

THE  GREAT  “CROWN”  CAN  PLANT 

(Continued  from  page  20) 

POLICIES — Mr.  L.  Frederick  Gieg,  President  of 
Crown  Can  Company,  is  also  President  of  the  Sun 
Dine  Company,  canners  of  orange  and  grapefruit  juice. 
He  has  formed  and  drawn  up  the  policies  of  the  com¬ 
pany  along  lines  most  acceptable  to  canners.  Mr.  Gieg 
knows  their  wants  and  needs  and  intends  to  satisfy 
them.  The  popular  young  food  broker  and  canner  of 
Aberdeen,  Maryland,  Mr.  Francis  S.  Silver,  who,  too, 
is  in  position  to  know  the  needs  of  canners,  has  re¬ 
signed  his  brokerage  connection  with  William  Silver 
&  Company,  to  become  associated  with  the  Crown  Can 
Company,  in  charge  of  packers  sales,  assuring  canner 
customers  an  understanding  of  their  needs  and  a  ser¬ 
vice  to  support  them. 


CANNING  MACHINERY 

For  All  Food  Products 


We  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


ROBINS'  Improved 
All  Steel  Retort  In  Stock 
For  Immediate  Shipment 


Write  For  Our  General 
Catalogue 


ROBINS' 

All  Perforated  Process  Crates 


A.  K.  ROBINS  &  CO.,  INC. 

Lombard,  Concord  &  W.  Falls  Ave.,  Baltimore,  Md. 
JFrite  Us  About  The  Tuc~Robins  Line  Of  Whole  Grain 
Com  Canning  Madiinery. 


Elastern  Sales  Representatives  For  F.  H,  LANCSENKAMP  CO. 
for  their  line  of  tomato  pulp  and  tomato  juice  equipment. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 

Eastern  Central 

Low  High  Low  High 


ASPARAGUS 
White  Colossal.  No. 

Large,  No.  2^ . . 

Medium,  No.  2% . . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium,  No.  1  tall . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . . 

Small,  No.  1  sq . 


BAKED  BEANS 

16  os.  . 

No.  2%  . . 

No.  10  . 


.47%  .60 
.90  1.35 

3.26  4.25 


.56  .60 

1.00  1.05 

3.25  3.60 


STRINGLESS  BEANS 

Fancy  Cut  Green,  Now  2.._.......  . 

No.  10 . . . . . . 

Elz.  Std.  Cut  Green,  No.  2.... . 90 

No.  10 . 4.60 

Std.  Cut  Green,  No.  2 _ 80 

No.  10. . 4.00 

Fancy  Whole  Green,  No.  2 . 

No.  10 . .  . 

Ex.  Std.  Whole  Green.  No.  2 . 

No.  10 . . . 

Std.  Whole  Green,  No.  2 . .  . 

No.  10 . . . .  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Cut  Wax,  No,  2........ —  1.15 

No.  10 . . 

Std.  Cut  Wax.  No.  2 _  1.05 

Now  10 . . . 

Fancy  Whole  Wax,  No.  2».„_..  . 

No.  10 . . . 

Ehc.  Std.  Whole  Wax.  No.  2.„ . 

No.  10 . . . 


1.00 

6.00 

.90 

4.25 


1.25 


1.20 


1.10 

6.60 

1.76 


5.76  7.50 

1.16  1.25 

5.50  6.00 

.90  1.00 

4.26  . 

1.60  . 

6.50  7.50 

1.35  . 


5.50 


West 

Coast 

Low 

High 

2.76 

2.86 

2.80 

2.90 

2.76 

2.86 

2.40 

2.60 

1.86 

1.86 

2.36 

2.46 

2.60 

2.70 

2.36 

2.45 

2.40 

2.60 

2.10 

2.20 

.80  . 

.  4.00 


.85 

4.25 


Std.  Whole  Wax.  No.  2-. 

No.  10 . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White. . . 

No.  10  . . . 

No.  2  Soaked . 

BEETS 

Whole.  No.  2 . 

No.  2%  . . 

Std.  Cut.  No.  2 . . . 

No.  2%  . 

No.  10  . 

Ex.  Std.  Cut,  No.  2. — ....... 

No.  2%  . 

No.  10  . 

Std.  Sliced,  No.  2 . . 

No.  2%  _ 

No.  10  _ 

Ex.  Std.  Sliced,  No.  2 . 

Na  10  . 


.76 

"".86 

.80 

.86 

.85 

4.50 

4.50 

3.50 

3.76 

4.25 

1.60 

1.62% 

1.35 

— 

.85 

iTi 

.77% 

.85 

.671/2 

.70 

1.00 

1.00 

1.25 

1.40 

1.20 

1.25 

1.50 

1.85 

.77% 

.86 

.96 

1.16 

4.26 

4.26 

3.26 

.76 

.80 

.85 

.90 

4.00 

4.00 

3.26 

3.60 

.90 

.90 

.60 

.80 

1.16 

1.16 

1.10 

4.60 

4.60 

8.16 

.76 

.80 

.90 

3.60 

3.76 

3.40 

CARROTS 

Std.  Sliced,  No.  2 . . 

No.  10  . — 

Std.  Diced,  No.  2 . 

No.  10  . . . . 

PEAS  AND  CARROTS 

Std.  No.  2 . . . . 

Fancy  No.  2..„ . . . . 

CORN— Wholegraia 
Yellow,  Fancy  No.  2, 

No.  10  . . . . 

Ex.  Std.  No.  2 . . 

No.  10  . . . 

Std.  No,  2 _ — 

No,  10  "fW..W..IH........ 


4.60 

4.60 

.76 

.75 

3.76 

3.75 

3.50  3.75 

.86 

.86 

1.10 

1.16 

1.20 

1.40 

1.35  . 

7.00 

1.12%  1.20 

1.20  . 

r.00  c.... 


CANNED  VEGETABLES— ConUnned 


Wholegrain — Continued 

White,  Fancy  No.  2 . — ... 

No.  10  . . . . . 

Ex.  Std.  No.  2 _ 

No.  10  _ _ _ 

Std.  No.  2 . . 

No.  10  . . . 


Eastern  Central 

Low  High  Low  High 

1.10  1.15  1.20  .... 

7.60  . 

.95  1.10  .  . 

6.65  . 

.85  .90  . 


West  Coast 
Low  High 


CORN — Crcamatyle 

Yellow,  Fancy  No.  2 . . 

No.  10  . . . . 

Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 _ _ _ 

No.  10  _ 

White,  Fancy  No.  2 . — „„ 

No.  10  . . . . 

Ex.  Std.  No.  2 _ 

No.  10  . . . 

Std.  No.  2 _ 

No.  10  _ _ _ 

HOMINY 

Std.  SpUt,  No.  1,  TaU _ 

No.  2%  . . 

No.  10  . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . — _ — ... 

No.  10  . . . . 

Std.,  No.  2 _ _ 

No.  10  . . 

OKRA  AND  TOMATOES 

Std.,  No.  2 . . 

No.  10  _ _ _ 

PEAS 


1.16 

1.20 

1.26 

Tio 

1.10 

1.15 

1.00 

1.00 

1.05 

1.35 

6.50 

.95 

1.00 

1.00 

1.16 

5.25 

5.50 

5.50 

.82% 

.90 

.90 

1.00 

5.00 

6.00 

.80 

.90 

.75 

.80 

2.26 

2.60 

.86 

.90 

4.26 

4.26 

.66 

.76 

3.76 

4.00 

.90 

.96 

No.  2  Petit  Pols...- . . — 

No.  2  Fancy  Sweets,  28 _ ....... 

No.  2  Fancy  Sweets,  8s . 

No.  2  Fancy  Sweets,  4b............ 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s. . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  StA  Sweets,  4s . . 

No.  2  Ex.  Std.  Sweets,  6b . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  28 _ ........ 

No.  2  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  8s . . 

No.  2  Std.  Sweets,  48_............ 

No.  10  Std.  Sweets, 

No.  2  Std.  Sweets,  6s . . 

No.  10  Std.  Sweets,  6s.......— 

No.  1  Early  June,  3s . 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey.  Alaskas,  2s . . . 

No.  2  Fey.  Alaskas,  38 . 

No.  2  Ex.  Std.  Alaskas,  Is...... 

No.  2  Ex.  Std.  Alaskas,  2b....... 

No.  2  Ex.  Std.  Alaskas,  Ss........ 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  Ss . 

No.  10  Std.  Alaskas,  Ss.. . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Fey.  Alaskas,  48............. 

No.  10  Ex.  Std.  Alaskas,  4s...... 

No.  10  Std.  Alaskas,  48....... . 

No.  2  Std.  Alaskas,  Ss . . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 

Soaked,  2s  . . — 

Blackeye,  *2s,  Saci^^.....».... 

lOs  . . . — 

PUMPKIN 

Std.,  No.  2............... . . 

Std.,  No.  2% . . 

No.  S  _ 

No.  10  - - 

SAUER  KRAUT 

Std.,  No.  2 _ 

No.  2%  _ _ _ 

No.  3  _ _ 

No.  10  . 

SPINACH 

Std.,  No.  2 - - 

No.  2%  _ 

No.  10  . . 


1.50 

1.75 

1.66 

1.40 

1.35 

1.50 

1.45 

1.40 

1.60 

1.25 

1.40 

1.25 

1.45 

1.20 

1.30 

1.16 

1.35 

1.16 

1.25 

1.30 

1.40 

1.20 

1.30 

1.26 

1.40 

1.16 

1.26 

1.10 

1.36 

1.16 

1.20 

1.10 

1.26 

1.10 

1.16 

1.16 

1.26 

1.10 

1.26 

1.16 

1.20 

6.26 

6.60 

6.26 

6.26 

1.00 

1.10 

1.00 

1.10 

6.00 

6.26 

6.00 

6.26 

.95 

1.10 

1.10 

1.20 

6.00 

6.26 

4.60 

4.50 

.67% 

.60 

.70 

.80 

1.66 

1.86 

1.50 

1.76 

1.36 

1.45 

1.26 

1.40 

1.25 

1.35 

1.76 

1.90 

1.46 

1.50 

1.20 

1.30 

1.26 

1.40 

1.20 

1.26 

1.00 

1.00 

1.10 

1.20 

1.15 

1.26 

.95 

.95 

1.00 

1.10 

1.06 

1.10 

1.00 

1.06 

.92%  1.00 

.97%  1.05 

1.05 

1.10 

5.50 

6.00 

6.50 

6.25 

6.60 

.90 

.90 

.95 

1.10 

1.00 

1.05 

. 

6.00 

6.00 

6.26 

6.26 

. . 

4.75 

6.00 

5.00 

5.60 

.90 

1.00 

1.00 

1.06 

4.50 

4.76 

.90 

.92% 

.90 

1.00 

.95 

1.00 

.45 

.50 

.66 

.60 

.55 

.57% 

2.60 

2.75 

3.20 

3.40 

.76 

.76 

8.76 

8.76 

.76 

.60 

.70 

.76 

.85 

.76 

.80 

.96 

irt-*- 

3.76 

2.76 

3.00 

3.76 

4.06 

.80 

.86 

i.io 

1.16 

.96 

1.10 

3*26 

3.26 

3.60 

.80 

.95 

.96 

1.02% 

1.10 

1.25 

1.15 

1.26 

3.60 

4.00 

3.76 

4.05 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  1.06 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  1.20 
Triple.  No.  2 .  1.00 


I 
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CANNED  VEGETABLES— Contiiiwd  CANNED  FRUITS— Conttaaad 


SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack _ 

No.  2%  ._.  _ _ _ 

Eastern 

Low  High 

.70  . 

nn  QR 

Central 

Low  High 

West  Coast 
Low  High 

FRUITS  FOR  SALAD 
Fey.,  No.  2% . 

Eastern 

Low  High 

Central 
Low  High 

No.  8 

No.  10  _ 

No.  10 _ 

3.00 

•••MM 

Std.,  No.  2,  Syrup  Paek....„.„ 

No  8%  . . 

1.00 

— 

. . - 

BLACKBERRIES 

Ma.  S  . 

Std.,  No.  2....„ . . 

Kn  in 

3.25 

No.  8  . . 

TOMATOES 

No.  10,  water............„„. 

No.  2,  Preserved. 

— 

— 

— 

1.00 

1.26 

1.20 

1.35 

No.  2,  Syrup. . . 

No.  2% _ _  « 

BLUEBERRIES 

No.  8  ■  _  _ 

No.  10  _ _  _ 

4.00 

4.26 

No.  2  . 

1.76 

7.00 

1.86 

7.00 

Solid  pack 

No.  10  . . 

.... 

9!oo 

9.60 

.47% 

.76 

1.05 

.RO 

.82%  .95 
.95  1.00 

>Jo.  2  . . 

.70 

1.00 

1.05 

.85 

1.16 

1.16 

.80 

1.15 

CHERRIES 

No.  2%  _ 

No.  S  . 

1.30  1.45 

Std.,  Red,  Water,  No.  2. 
Std.,  White,  Syrup,  No. 
Ex.  Std.,  Preserved,  No. 
Red  Sour  Pitted,  No.  2.... 

...... 

No.  10  . . . . 

3.10 

3.50 

3.75 

4.05  4.50 

....... 

«•„„ 

Std.,  No.  1. . . . 

.40 

.64 

.90 

.45 

.76 

.96 

.45 

.72% 

.97% 

3.25 

.60 

.76 

1.00 

With  puree 
.62%  .65 

.70  .72% 

.87%  .90 

2.76  3.00 

1.30 

6.50 

1.35 

7.26 

7.26 

7.60 

No.  2  . . 

No.  2%  . . . . 

R.  A.,  Fey.,  No.  2% . 

No.  3  _ _ 

No.  10  . 

1.00 

2.85 

1.06 

3.26 

3.50 

Std.,  No.  2%...7. . 

TOMATO  PUREE 

GOOSEBERRIES 

.42% 

$ 

.46 

-47% 

1  on 

Std.,  No.  2 . . 

. 

No  in 

. 

60  A  no 

No.  10  . 

....... 

.40 

No.  10  _ 

8.00 

8.00 

8.00  8.26 

RASPBERRIES 

Black,  Water,  No.  2 . 

TOMATO  JUICE 

No.  10  . 

•  M.M. 

.40 

.70 

3.00 

.40 

.70 

3.00 

.45 

.76 

3.00 

.60 

.60  .62% 
.77%  .80 

3.00  3.25 

Red,  Water,  No.  2 . . 

..iiiiS 

•  ••MM 

Va  9. 

No.  10  . 

7.60 

8.00 

No!  10  "  "..!!!! . 

3.50 

Black,  Syrup,  No.  2 . 

. 

Red,  Syrup,  No.  2 . 

TURNIP  GREENS 

No.  2  . 

.80 

STRAWBERRIES 

No.  2%  . . . 

1.15 

No.  10  . . 

4.00 

. 

No.  2  . . 

Pres.,  No.  1. 
No.  2 _ 


Std.,  Water,  No.  10. 

Canned  Fruits 


Wwt  Coast 
Low  Hish 


2.46  2.66 

8.60  8.76 


6.00  6.00 

2.80  2.40 

2.25  2.35 

2.00  . 


6.00  6.00 


1.46 

6.60 

1.60 

6.00 


2.15 


APPLES 


_ 1  e:.l 

No.  10,  standard  heavy  pack.... 
No.  10  fancy  heavy  pack . 

APPLE  SAUCE 

4.00 

4.26 

4.10 

4.50 

s.'so 

4.00 

HERRING  ROE 

10  OS.  . . . . 

;u  risn 

.90 

4.86 

1.00 

6.00 

.96  1.00 

No.  2,  17  oz . 

1.76 

. . 

No.  10  . 

No.  2,  19  oz. . 

.  2.00 

2.00 

>•  ••••MV 

No.  2,  Std _ .... _ ....... 

. 

No.  10  _ 

4.50  4.76 

LOBSTER 

APRICOTS 

Flats.  1  lb . . 

.  a  fin 

%  lb . . 

. 

%  lb . 

.  1  9K 

1.70 

1.45 

1.80 

1.50 

. 

No  2%,  Std . 

OYSTERS 

Std.,  4  oz . 

GRAPEFRUIT 

8  oz.  . . . 

1.05 

1.10 

1.00 

.60 

.90 

2.90 

.62% 

1.00 

3.10 

6  oz . 

8  oz.  .  . . 

1.10 

2.00 

No.  6  . . 

GRAPEFRUIT  JUICE 

8  oz . 

.62% 

.62% 

80 

.76 

Selects.  6  oz . 

SALMON 

2.15 

2.20 

No.  1  . . 

. 

•  MSM. 

. 

No.  800  . . . 

.80 

. 

.70 

2.16 

"*.80 

2.35 

Cohoes,  Tall,  No.  1 . 

. . 

No.  6  . . 

2.60 

2.75 

No.  %  . 

Pink.  Tall.  No.  1 . 

— 

PEARS 

Flat,  No.  % . 

. 

Keifer,  Std.,  No.  2,  in  syrup.... 

1.00 

1.35 

1.00 

1.35 

Sockeve  Flat,  No.  1 . 

..•••. 

No.  2%  _ _ 

No.  %  . 

Chums,  Tall,  No.  1 . 

. 

Bartlett,  Fancy,  No.  2%....„„.... 

1.90 

1.65 

1.60 

2.00 

1.80 

1.65 

4.00 

6.26 

4.25 

1.66 
1.65 

Medium.  Red.  Tall  .  . . 

Choice,  No.  2%.........._....™...... 

SHRIMP 

Std..  No.  2%  . . 

No.  10,  Water..„......._„  ... 

No.  1,  Small..„ . 

No.  10,  Syrup„„....  _ 

6.0() 

3.76 

1.66 

1.65 

1.45 

1.10 

No.  1,  Medium . . 

No.  10  Pie,  8.  P . 

*******  ******* 

No.  1,  Large . 

PEACHES 

Fey.,  Y.  C..  No.  2% . . 

SARDINES  (Domestic), 
%  Oil,  Key . . 

Per  Case 

Choice,  No.  2%......................„. 

Std.,  No.  2% . . . 

* 

. 

%  Oil,  Keyles8....„............ 

3.16 

A.  15 

. 

%  Oil,  Tomato,  Carton.. 

Ex.  Std.,  Slic.  Yd.,  No.  1  Tails 

1.16 

%  Oil,  Carton . 

3.90 

3.90 

MMM. 

%  Mustard,  Keyless . 

.  2.76 

2.85 

Calif.  Oval  No.  1,  24’8 _ 

Peeled.  No.  10.  Solid  Pack.... 

MSS*M 

4.76 

Calif.  Oval  No.  1,  48’b... 

10 

2.16 

60 

1.56 

1.76 

90 

1.90 

16 

1.16 

00 

1.06 

.76 

.76 

.66 

2.66 

.60 

1.60 

.92% 

.96 

.70 

.......  1.40 

2.86  8.10 


PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2 . 

No.  2%  . . .  . . 

Std.,  No.  2 . . . . 

No.  2%  . 

Sliced,  Standard,  No.  10..„..^_.  ...»_ 

Shredded,  Syrup,  No.  10....._.  ..._„ 

Crushed,  Eix.  Std.,  No.  10 . 


1.60 

1.80 

1.40 

1.70 

TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’b _ ........ _ _ 

Fey.,  Yel.,  Is,  48’b....„ . . 

— 

%s  . 

. 

6.36 

6.10 

Light  Meat,  l8..„ . . 

%8  . . 

6.00 

6.00 

_ _ _ _ _ _ 

.......  6.02% 

10.60  12.00 
6.60  6.86 

8.86  4.26 

.  9.00 

.  6.00 

-  8.60 


December  H,  1936 


THE  CANNING  TRADE 


WANTED  and  FOR  SALE 

This  is  a  page  that  mtist  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 

FOR  SALE — One  Ayars  Tomato  Corer  practically 
new,  low  price  for  quick  shipment.  Chas.  G.  Summers, 
Jr.,  Inc.,  New  Freedom,  Pa. 


FOR  SALE — One  50  h.  p.  Asme  125  lb.  return 
Tubular  Boiler,  used  less  than  three  years.  One  70 
h.  p.  Asme  100  lb.  return  Tubular  Boiler,  used.  One 
36"  X  60  ft.  used  stack.  George  F.  Motter’s  Sons, 
York,  Pa. 

FOR  SALE — 1  Sinclair-Scott  4-sieve  Hydro  geared 
Grader,  with  extra  screens.  In  excellent  condition. 
Address  Box  A-2166  c/o  The  Canning  Trade. 


WANTED  —  MACHINERY 


WANTED — Canners  attention:  Send  us  a  list  of 
any  canning  equipment  that  you  may  have  to  sell  for 
spot  cash  or  to  exchange  for  new  machinery.  Write 
for  our  catalog  covering  a  complete  line  of  up-to-date 
canning  machinery.  A.  K.  Robins  &  Co.,  Inc.,  Lombard 
and  Concord  St.,  Baltimore,  Md. 


WANTED — Chisholm-Ryder  Bean  Snippers.  Advise 
age,  size  and  price.  Address  Box  A-2160  c/o  The 
Canning  Trade. 

WANTED — 1  good  Monitor  Grader;  state  whether 
wood  or  iron  frame  and  size  perforated  screens. 
Address  Box  A-2165  c/o  The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2161  c/o  The  Canning  Trade. 


FOR  SALE — Modern  Florida  Canning  Factory,  now 
doing  $10,000  weekly;  equipped;  three  lines.  Grape¬ 
fruit  Juice,  Beans  and  Tomatoes,  in  sizes  8  ounce  to  No. 
10.  Bargain.  Own  land,  buildings  and  equipment. 
Do  not  answer  unless  interested  in  A-1  plant.  Have 
$100,000  worth  of  business  booked.  Reason  for  selling, 
health.  Address  Box  A-2163  c/o  The  Canning  Trade. 


_ FOR  SALE  — MISCELLANEOUS _ 

FOR  SALE — Canned  Food  Brokerage  business 
located  in  Eastern  Pennsylvania,  enjoying  prosperous 
business  now  and  for  past  seventeen  years.  Connec¬ 
tions  covering  United  States.  Present  owner  retiring 
account  ill  health.  Address  Box  A-2159  c/o  The 
Canning  Trade. 

MACHINE  SHOP  equipped  for  rebuilding  canning 
and  packing  machinery  and  building  conveyors,  tanks 
and  other  machinery  to  order.  George  F.  Motter’s 
Sons,  York,  Pa. 

FOR  SALE  OR  RENT — Excellent  location  for 
cannery.  Fertile  soil,  running  water,  good  American 
labor,  splendid  building,  progressive  farmers,  low  rent. 
Carlisle  Chamber  of  Commerce,  Carlisle,  Pa. 

HELP  WANTED 


WANTED — Canned  Food  Salesman  to  cover  New  England 
and  part  of  New  York.  Must  have  his  own  car  and  be  willing 
to  work  on  commission.  Address  Box  B-2162,  c/o  The  Canning 
Trade. 

WANTED — Production  Manager  capable  of  contracting  for 
vegetables  and  fruits  with  growers  and  of  taking  full  charge 
of  operating  plants.  Must  be  capable  and  willing  to  work  hard. 
Good  wages  and  bonus  to  right  party.  Address  Box  B-2164 
c/o  The  Canning  Trade. 

SITUATIONS  WANTED 


POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 


POSITION  WANTED — As  Sales  Manager.  Man  18  years 
experience  canning  and  brokerage  business,  selling  from  coast  to 
coast,  together  with  record  as  production  manager.  Now  em¬ 
ployed  but  looking  for  broader  field.  Can  furnish  best  references. 
Address  Box  B-2167  c/o  The  Canning  Trade. 


•  Not  Just 

Seeds  for  Canners— 

SEEDS  for  CANNERS’ 

PROFITS 

Write  for  prices  on  Canners  Seeds 

D.  LANDRETH  SEED  COMPANY 

** America's  Oldest  Seed  House” 

BRISTOL,  PA. 
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The  UNIVERSAL  Corn  Cutter 


The  Universal  is  the  only  machine  that  suc¬ 
cessfully  cuts  com  for  both  whole  grain  and 
cream  style  packing. 

When  you  use  this  amazingly  efficient  cutter 
you’ll  find  that  besides  “stepping  up”  quality, 
you’ll  actually  get  a  yield  that  is  from  5%  to 
15%  greater !  Time  after  time,  it  has  more 
than  paid  for  itself  in  a  single  season. 

Make  this  imp)ortant  move  now:  mail  the 
coupon  below  for  complete  details  of  the 
Universal. 

Modern  Canning  Equipment  For  All  Food  Products 


(Sprague-Sells  Division)  HOOPESTON,  ILL. 


I  Please  send  me 

I  n  Full  details  of  the  Universal  Com  Cutter. 

I  □  Your  complete  General  Catalog  No.  400. 

I  Name _ _ _ 

I  Address  _ _ 

I  City _ .  State _ , 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 

100%  PURE 

“Don’t  you  agree  that  the  movies  should  be  kept 
clean  ?” 

“Absolutely !  Something  should  be  done  about  these 
people  who  throw  candy  boxes  and  peanut  shells  on 
the  floor!” 

MIGHT  TRY  A  “PEERLESS” 

“I  certainly  enjoyed  the  husking-bee,”  said  the  re¬ 
turned  vacationer  to  a  friend.  “Were  you  ever  in  the 
country  during  the  season  of  husking-bees  ?” 

“Husking-bees I”  exclaimed  the  girl;  “why,  I  never 
heard  of  that !  How  do  you  husk  a  bee,  anyway  ?” 

NO  EXCUSE 

A  motorist  was  helping  his  extremely  fat  victim  to 
rise.  “Couldn’t  you  have  gone  around  me?”  growled 
the  victim. 

“Sorry,”  said  the  motorist,  sadly.  “I  wasn’t  sure 
whether  I  had  enough  gasoline.” 

The  mid-day  whistle  had  blown  when  Murphy 
shouted,  “Has  anyone  seen  my  vest?” 

“Sure,  Murphy,”  replied  Pat,  “and  ye-ve  got  it  on.” 

“Right  and  I  have,”  returned  Murphy,  gazing 
solemnly  at  his  bosom,  “and  it’s  a  good  thing  ye  seen 
it  or  I’d  have  gone  home  without  it.” 

A  WAY  OUT 

Mother  (to  bride) :  But  you  can’t  stay  here.  The 
Elevated  goes  right  under  your  window.  The  noise 
will  drive  you  crazy. 

Bride:  That’s  all  right,  dear.  The  landlord  says  no 
one  minds  it  after  the  first  week  and  we’re  going  to 
spend  the  first  week  at  a  hotel. 

EMERGENCY 

Farmer:  Our  phone’s  broke,  son.  Get  on  the  mare 
and  ride  in  town  to  see  what  time  it  is. 

Boy:  But  I  ain’t  got  a  watch,  pa. 

Farmer :  What  in  thunder  do  you  need  a  watch  for, 
boy?  Jes’  you  write  it  down  on  a  piece  of  paper  and 
come  right  back. 

FORETHOUGHT 

“Do  you  guarantee  that  this  sprout  will  grow  into 
a  great  big  tree?” 

“If  it  doesn’t,  you  get  your  money  back.” 

“Oh,  then  you’d  better  give  me  enough  rope  for  a 
swing.” 

Ain’t  people  funny.  If  you  tell  a  man  there  are 
270,678,934  stars  in  the  universe  he’d  believe  you,  but 
if  a  sign  says  “fresh  paint,”  that  same  man  has  to 
make  a  personal  investigation. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridqe,  Mass. 

ADJUSTERS  for  Detachable  Chains. 

Prank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Baskets,  Picking. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Carmery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canidng,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

-iow  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Paper. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

'Phillips  Sales  Co.,  Cambridge,  Md. 

J.  Weber  Co.,  New  York  City 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil.  Gas.  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin.  AU  Kinds. 

American  Can  Co.,  New  York  City. 

''ontinental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

-loekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
i’helps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  ). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  Sea  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Elaltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIESS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COOS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co  .  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  HUSKERS  AND  an.ggmi- 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Sflncameat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cana,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co._,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetlcaUy 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Ce^burg,  Wis. 

A.  K.  Robins  &  Co.j  Inc.,  ^Itimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndlanapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill, 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 


34 


TH  E  CAN  N  I  NG  TRADE 


December  H,  19S6 


WHERE  TO  BUY  —  Continued 


HYDRAOTJC  COICVETDIG  EQUIPMENT. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

INSURANCE,  Cannsrs. 

Cannera'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
r .  H.  Langsenkamp  Co.,  Indianapolis,  InO. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
r.  H.  Langsenkamp  Co.,  Indianapolis,  ina. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

"hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  SCscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
t.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Lwgsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co..  Berlin,  Wis.  . 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ino. 
Sinclair-Scott  Co..  Baltimore.  Md. 

OYSTER  CANNERS'  MACHINESY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAHS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Camnridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  U. 

Boaers  Bros.  Seed  Co.,  Chicago,  III. 

F.  H.  Woodruff  &  Sons,  L^ord,  Conn. 

PEA  CANNERS'  MACHINESY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N  Y 
Food  Machinery  Corporation,  Hoopeston,  111. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Mtimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robiiu  &  Co.,  Inc.,  Baltimors,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINESY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS.  Air.  Water.  Brine.  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS.  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  ^ttles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

U.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio 
Roaers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlm-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

L  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steei  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchv.  Con.,  Cedarburg,  Wis 

E.  J.  Judge,  Alameoa,  C^f. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery 
TANKS.  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapous,  ina 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina 

TANKS.  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Testers,  Can.  See  Can  Makers'  Machinery 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapohs,  ina 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N  I 
F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Mtimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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THE  CANNING  TRADE 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 


also  for  Cut  String  Beans 

Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 


JUICE 

DRAIN 


JUICE 

ADJUSTMENT 


%  For  filling  Whole  Tomatoes. 

0  Measures  each  can  full  alike  with¬ 
out  crushing. 

0  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

0  Can  adjust  to  any  weight  desired. 
Prices  on  request. 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


WEIRTON.W.VA 
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